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Congratulations  to  Our 

National  Cartoonists 
Society  Award  Winners 


King  Features 


is  proud  to  represent  two  of  this  year's  NCS  award  winners. 


Co-creator  of  "Zits"  (with  Jim  Borgman)  and  "Baby  Blues"  (with  Rick  Kirkman),  Jerry 
Scott  has  received  the  Reuben  Award  for  Outstanding  Cartoonist  of  the  Year,  the  "Oscar*" 
of  the  cartooning  world.  In  the  past  five  years,  nearly  1,500  newspapers  have  added  his 

two  comic  strips  to  their  lineups  —  a  clear  demonstra¬ 
tion  of  the  universal  popularity  of  the  features 
and  a  tribute  to  Jerry's  creativity  and  talent. 


Bil  Keane,  creator  of  "The  Family 
Circus,"  the  world's  most  popular  comic 
panel,  was  awarded  the  Silver  T-Square 
in  recognition  of  his  outstanding 
service  to  the  National  Cartoonists 
Society.  We  join  the  NCS  in  congratu¬ 
lating  Bil  for  his  generous  support  of 
his  peers,  for  his  on¬ 
going  commitment 
to  excellence  in  his 
own  work  and  for  his 


tireless  efforts  to  promote 
the  art  of  cartooning. 


# 


Bil  Keane 

Winner,  Silver  T-Square  Award 
for  Outstanding  Service 


Way  to  go\ 


Jerry  Scott 

Winner,  Reuben  Award 
for  Outstanding  Cartoonist  of  the  Year 


TOYOTA 


TOMORROW 


TODAY 


Publish  more  success 
stories 


Support  iimovative  family 
literacy  program 


Sometimes  it  takes  a  great  idea  to  give 
power  to  good  intentions.  We  think  the 
National  Center  for  Family  Literacy  is  a 
great  idea,  and  that's  why  Toyota  is  proud 
to  be  one  of  its  major  supporters. 

NCFL  is  the  leader  in  parent-child  learning. 
It's  a  powerful  way  to  develop  learning 
skills  in  young  children  by  helping 
disadvantaged  parents  complete  their 
own  education  and  learn  important  life 
skills  at  the  same  time. 

Toyota  has  provided  support  to  more 
than  150  family  literacy  programs  across 
America.  By  supporting  NCFL,  we  hope 
that  the  book  on  missed  opportunities 
will  one  day  be  closed  forever. 

To  learn  more  about  the  great  work  of 
NCFL,  visit  www.famlit.org. 

www.toyota.com/tomorrow 
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LETTERS 


B.  Q  : 


WMlRLDiirSiFUNIITAlL 


About  once  a  year,  we  get  this 
story  about  a  local  advertising 
director  reporting  that  WallyWorld 
[Wal-Mart  Stores  Inc.]  is  not  advertising  in 
the  newspaper  and  that  HQ  in  Bentonville, 
Ark.,  has  no  news  about  advertising  in  the 
fiiture  [“Monster  in  a  box,”  May  27,  p.  8]. 

I  just  visited  my  hometown  in  Oklahoma. 
Downtown,  most  of  the  old  retailers  have 
closed.  Two  supermarkets  have  closed.  But 
the  new  WallyWorld  Supercenter  is  doing 
great.  It  was  the  only  place  I  could  buy  a 
slip  needed  for  church  because  all  the  other 
stores  that  sold  slips  are  gone.  Gone. 

When  will  we  wake  up  and  see  that  it 
isn’t  just  the  one  insert  a  month  we  get  or 
don’t  get  in  our  newspaper?  It’s  the  10  to  15 
retailers  that  leave  our  pages  because  they 
can’t  compete  with  WallyWorld  anymore. 

Will  we  wake  up  when  it  starts  printing 
newspapers  and  selling  subscriptions  at 
checkout  time?  I  can  hear  the  pitch  from 
the  clerk:  “And  will  you  be  subscribing  to 
the  WallyWorld  Times  at  a  discount  of  50% 
today?  When  you  subscribe,  you  will  get  the 
latest  news  about  our  TV  logo  (that  smile). 
And  just  for  signing  up,  we  will  give  you 
our  smile  discount.  And  we  will  bill  your 
WallyWorld  card  only  $4.99  a  month.” 

TAMMY  CLARE 
DIRECTOR  OF  ADVERTISING 
The  Lawton  (Okla.)  Constitution 

BRANO-WORTHY  DIGITAL  DELIVERY 

Although  we  share  Carl 

Sullivan’s  enthusiasm  for  digital 
newspapers  [“Electronic  delivery: 
‘Pure  profit,’  ”  May  6,  p.  4],  it  is  important 
to  note  that  simply  creating  portable  docu- 


Ai 


ment  format  (PDF)  files  is  one  small  part 
of  a  complete  electronic-delivery  system. 

Digital  editions,  like  paper  products, 
generate  consistent  circulation  and  revenue 
only  through  flexible  subscription  models. 
Selling  single  copies  or  “all  you  can  read  for 
X  dollars  a  month”  will  not  produce  a  loyal 
electronic  customer  base. 

A  publisher  who  offers  browser-based 
PDF  page  views  may  discover  that  daily 
readership  increases  its  bandwidth  cost  — 
the  fee  a  publishei  pays  its  Internet  service 
provider  each  time  a  reader  views  a  page.  A 
download  model  solves  this  problem, 
although  noncomputer-literate  readers 
need  soflweu'e  to  simplify  downloading, 
opening,  and  storing  their  digital 
newspapers. 

Producing  PDF  files  isn’t  terribly 
difficult,  although  one  may  find  that  their 
huge  sizes  makes  the  download  experience 
painful  —  a  problem  that’s  curable  by 
investing  in  imaging  and  compression 
software,  hardware,  and  process. 

Finally,  PDF  files  do  not  provide 
sufficient  digital-rights  management  to 
prevent  plagiarism  and  pass-along  without 
investing  in  a  DRM  solution. 

Before  launching  a  PDF  newspaper,  a 
publisher  should  fully  understand  the 
infrastructure  costs  needed  to  produce  a 
truly  brand-worthy  digital  product. 

An  alternative,  of  course,  is  to  consider 
service  providers,  such  as  [our  company], 
which  offer  complete,  end-to-end 
digital-publishing  solutions  for  newspapers 
and  magazines. 

BILLY  TAYLOR 

CO-FOUNDER 
AND  CHIEF  TECHNOLOGY  OFFICER 
Newsstand  Inc. 

Austin,  Texas 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


JUNE  7,  1952: 

The  Republican  and  Democratic 
national  conventions  in  Chicago 
—  beginning  July  7  and  July  21, 
respectively  —  will  have  the 
most  complete  coverage  in 


political  history,  news-service 
executives  predict. 

On  the  15th  anniversary  of  the 
Milwaukee  Journaf%  stock 
participation  plan,  some  800 


employees  own  an  interest  in  their 
newspaper  worth  $7,695,600. 

This  represents  a  55%  share  of 
the  Journal  Co.,  with  330,000 
units.  The  current  value  of  each 
unit  is  $23.32. 


FEATURE 

GENERATION  NEXT  winning  the 

hearts  and  minds  of  young  Americans 
is  a  mission-critical  objective  for 
daily  newspapers  and  their  parent 
companies,  which  is  the  main  reason 
why  Gannett  Co.  Inc.  is  considering 
the  alternatives  . 12 

E&P  NEWS 

Jury  DOODY  BamyRYd  epithets 
naturally  come  to  mind  as  we  mull 
the  contemptible  charges  faced  by  four 
Inky  reporters  doing  their  jobs . 6 

The  price  is  right?  Access 
to  many  newspapers’  online  archives 
is  fi^  of  charge  to  those  who  cany 
certain  library  cards . 7 

Call  Buffy!  Like  Dracula,  the 
federal  estate  tax  will  rise  again,  in 
2011,  unless  the  D.C.  vampire  slayers 
dust  it,  once  and  for  all . 8 

Calendar . 8 

Forever  young  Thoroughly 
modem  Millie  Benson  of  The  Blade 
may  just  have  set  a  new  standard 
for  beating  back  Father  Time . 9 

Raising  Kane  Jerry  M.  Brady, 
publisher  of  Idaho  Falls’  Post  Register, 
registers  a  win  in  Idaho’s  Democratic 
gubernatorial  primary  election . 9 

DEPARTMENTS 

NEWSPEOPLE  Kathleen  Carroll’s  the 

new  executive  editor  at  AP . 10 

EDITORIAL  Yes,  Virginia,  there  is  a 

W.W.  Web,  but  it  isn’t  all  yours  . .  .11 

AMERICAS  EXTRA  Bolivian  whodunit 

has  an  intriguing  cast . 23 

SYNDICATES  Charlie  Ericksen  and 

sons  forge  Hispanic  Link . 24 

TECHNOLOGY  Sign  of  the  Financial 
Times'.  EidosMedia’s  Methode  . .  .25 

”30"  Nat  Hentoff  rips  those  Sudanese 
slave-redemption  rip-off  stories  . .  .26 

Classified  . 15 
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DOO  CONVICTED 
IN  TRUE  DEATH 

Two  Huichol 
Indians  who  had 
been  found  innocent 
of  killing  Philip  True 
in  a  controversial 
earlier  verdict  were 
convicted  Thursday 
and  sentenced  to  13 
years  in  prison  for 
the  “intentional 
homicide”  of  the 
San  Antonio  (Texas) 
Express-News 
correspondent  in  a 
remote  Mexican 
mountain  range. 

Ruling  on  a 
prosecution  appeal 
allowed  by  Mexican 
law,  three  Jalisco 
State  magistrates 
delivered  the  guilty 
verdicts  apinst 
Juan  Chivarra  de  la 
Cruz  and  Miguel 
Hernandez  de  la  Cruz, 
the  Express-News 
reported. 

Before  their 
acquittals  last  year, 
the  two  had  recanted 
confessions  that  they 
strangled  True,  who 
was  hiking  solo  while 
reporting  on  Huichol 
culture.  His  body  was 
found  in  a  shallow 
grave  Dec.  16, 1998, 
by  a  search  team 
that  included 


Justice  luav  not  lie  Mind, 


New  Jersey  court  will  rule  soon 
on  contempt  charges  against  four 
reporters  who  interviewed  ex-jurors 

BY  JOE  STRUPP 

COVERAGE  OF  JURY  TRIALS  COULD  BE  SEVERELY 

restricted  if  contempt  charges  against  four 
Philadelphia  Inquirer  reporters  —  accused 

of  disobeying  a  judge’s  order  - 

not  to  interview  former 
jurors  in  a  high-profile  New 
Jersey  murder  case  —  are 
upheld,  according  to  attor¬ 
neys  involved  in  the  case. 

A  hearing  on  the  contempt 
charges  before  Camden 
County  Superior  Court 
Judge  Theodore  Z.  Davis 
ended  last  week,  with  a  rul¬ 
ing  expected  any  day.  At 
Ei3P  press  time  Friday,  no 
ruling  had  been  issued.  Each 
reporter  is  being  represented 
by  a  different  attorney  at  the 
newspaper’s  expense. 

“In  the  broad  way  [the 
contempt  charge]  is  written, 
it  threatens  all  discussions 
with  discharged  jurors  when 
there  is  a  [pending]  retrial,” 
said  Amy  B.  Ginensky,  a 

Philadelphia  attorney  repre-  *^^**1^' 

motions  at  a  2000  hea 

sentmg  one  ot  the  reporters. 

“It  could  be  veiy  damaging  to  efforts  to  let  the  pub¬ 
lic  know  about  the  process  that  jurors  go  through.” 


Rabbi  Fred  J.  Neulander  (left)  listens  to  pretrial 
motions  at  a  2000  hearing  in  Camden,  N.J. 
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The  accusation  involves  reporters  who  were 
charged  with  contempt  in  December  for  violating 
an  order  by  Superior  Court  Judge  Linda  Baxter  not 
to  interview  or  identify  in  print  jurors  from  the  trial 
of  Rabbi  Fred  J.  Neulander.  The  rabbi,  whose  trial 
ended  with  a  hung  jury  last  fall,  is  accused  of  killing 
his  wife  in  a  case  that  has  received  international 
attention.  Neulander  will  be  retried  this  year. 

The  reporters  charged  with  contempt  in  the  case 
are  George  Anastasia,  Joseph  A.  Gambardello, 

- Emilie  Lounsberry,  and 

Dwight  Ott.  In  April,  the  New 
Jersey  Supreme  Court  over¬ 
ruled  the  order  against  print¬ 
ing  the  former  jurors’  names 
—  but  upheld  the  order 
against  interviewing  them. 

Testimony  in  this  matter 
included  comments  from 
three  former  jurors  who  said 
they  each  were  contacted  by 
a  reporter  seeking  an  inter¬ 
view,  according  to  state 
Deputy  Attorney  General 
Eric  M.  Schweiker,  the  pros¬ 
ecutor  at  the  hearing  last 
week.  Schweiker  declined  to 
comment  further  to  E^P  on 
the  case. 

Lawyer  Ginensky,  howev¬ 
er,  criticized  the  contempt 
charge  as  a  violation  of  the 
reporters’  First  Amendment 
[left)  listens  to  pretrial  rights,  saying  such  limita- 
ig  in  Camden,  N.J.  ..**  ,  ^  , 

tions  should  not  be  placed 

on  jurors  who  have  been  discharged  after  their  jury 
duty.  “They’re  being  prosecuted  for  attempting 
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E  &  P  NEWS 


to  report  important  information,”  Ginensky  said. 

Lucy  Dalglish,  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  agreed.  “It  is 
inappropriate  to  button  them  up  like  that,”  she  said, 
citing  the  common  practice  among  judges,  which  is 
to  merely  advise  discharged  jurors  that  they  do  not 
have  to  speak  with  the  media  —  not  to  prohibit 


them  from  doing  so.  Dalglish  also  pointed  out  that 
the  judge’s  order  was  unfair  because  it  barred 
former  jurors  from  speaking  with  the  media,  not 
with  other  members  of  the  public. 

If  found  in  contempt,  each  Inquirer  reporter 
could  receive  a  fine  of  up  to  $1,000,  a  six-month  jail 
sentence,  or  both.  11 


Paid  online  services  could  take  hit 


Archive  access:  It’s  in  the  cards 


BY  CARL  SULLIVAN 

PUBLIC  LIBRARIES 

across  the  nation 
are  offering  free 
access  to  newspaper 
archives  —  and  you 
don’t  even  have  to  visit 
your  local  branch  to  use 
the  service. 

A  number  of  libraries 
are  offering  Web-based 
access  to  anyone  with  a 
personal  computer,  an 
Internet  connection, 
and  a  library  card. 

Many  newspapers 
appear  to  be  unaware 
of  the  service  or  its 
potential  impact  on 
their  paid  archive 
businesses.  The 
existence  of  the  free 
access  was  first 
reported  in  Steve 
Outing’s  “Stop  the 
Presses!”  column  on 
E&P  Online  last  week. 

Half  a  dozen  major 
newspaper  companies 
contacted  by  E^P  last 
week  were  unaware  of 
the  libraries’  practices 
or  were  unable  to 
comment  on  them. 

A  spokeswoman  for 
New  York  Times  Digi¬ 
tal  sent  this  statement: 
“NYTimes.com  is  aware 
that  some  libraries  have 
begun  offering  their 
users  remote  access  to 
electronic  newspaper 
archives.  We,  like 
other  publishers,  are 
assessing  what  —  if 
any  —  impact  this  may 


Literary  lions  are  among  the  hoi  polloi  afforded  free 
access  to  newspaper  archives  by  a  number  of  libraries. 


have  on  the  way  we 
distribute  content.” 

Publishers  probably 
have  some  time  to 
“assess”  the  issue  be¬ 
cause  many  consumers 
are  also  probably  un¬ 
aware  of  the  services. 


j  according  to  Outing,  a 
!  new-media  consultant 
I  based  in  Boulder,  Colo. 

!  Outing  also  noted  that 
!  most  newspapers  are 
I  getting  only  modest 
I  revenues  from  their 
I  online  archives  anyway. 


j  With  papers  charging 
!  from  $1  to  $3  an  article, 
it’s  very  rare  for  a 
paper’s  annual  archive 
revenue  to  go  above 
$50,000,  Outing  said. 

Libraries  offering 
free  access  to  news¬ 
paper  archives  via  their 
Web  sites  include 
institutions  in  New 
York,  Los  Angeles, 

I  Boulder,  Colo.,  Arling- 
'  ton  County,  Va.,  and 
Pennsylvania.  What’s 
available  varies  by 
i  location.  The  New  York 
I  Public  Library  offers 
I  free  access  to  selected 
parts  of  the  archives  of 
The  New  York  Times, 

\  Newsday,  the  New  York 
Post,  and  159  regional 
i  U.S.  newspapers.  11 


AP,  WSG  settle  in  Pill  o’  talks 


BY  MARK  FITZGERALD 

CHICAGO 

WITH  THE  SETTLEMENT  OF  A 

union  grievance  last  week. 
The  Associated  Press  and  the  Wire 
Service  Guild  (WSG)  have  got 
their  rh)rthm  back  over  insurance 
coverage  for  contraceptives. 

E^P  has  learned  AP  told  WSG 
leaders  that  it  will  provide  full 
coverage  for  contraceptive  drugs 
beginning  next  January.  Rank- 
and-file  members,  some  of  whom 
accused  AP  of  backing  off  a 
similar  pledge  in  late  April,  had 
not  been  notified  of  the  change  as 
of  early  Friday. 


Last  fall,  WSG  filed  a  grievance 
against  the  limited  coverage  for 
contraceptives  provided  in  the 
current  three-year  labor  agreement, 
which  expires  in  November.  AP 
now  covers  contraceptives  only  if  a 
doctor  certifies  they  are  “medically 
necessary.”  The  union  charged  the 
policy  was  discriminatory  since  AP 
does  not  require  doctors’  notes  for 
Viagra  or  procedures  such  as 
vasectomies  and  abortions. 

WSG  President  and  Adminis¬ 
trator  Kevin  Keane  did  not  return  a 
phone  message  seeking  comment 
before  press  time.  AP  has  said  it 
does  not  comment  on  labor  issues.  11 


Express-News  Editor 
Robert  Rivard. 

-  MARK  FITZGERALD 

XETTER-FIY 

IIKEANEA61E 

In  preparing  to 
meet  The  Boston 
Globe’s  suburban 
offensive,  the 
Eagle-Tribune 
Pubiishing  Co.  last 
week  Nred  veteran 
editor  William  Ketter 
as  its  editor  in  chief. 

Ketter  will  lead  the 
company’s  flagship, 
The  Eagle-Tribune  in 
North  Andover,  where 
he  will  hold  the  title 
of  editor,  and  the 
three  Massachusetts 
dailies  it  is  buying 
from  Dow  Jones  & 

Co.  Inc.'s  Ottaway 
Newspapers  unit 
in  a  $70-million  deal 
set  to  close  this  week. 

Ketter,  former  editor 
of  The  Patriot  Ledger 
in  Quincy,  Mass., 
“understands  local 
news”  and  is  a  “very 
good  team  leader,” 
Eagle-Tribune 
President  Irving 
E.  “Chip”  Rc^^ers 
III  said. 

The  company  hired 
about  80%  of  the 
staff  of  the  acquired 
papers,  laying  off 
about  45  people, 
citing  duplication. 

Eag^Tribune  also 
will  cut  costs,  Ri^iers 
said,  by  printing  all 
four  papers  at  its 
North  Andover  plant 
this  summer. 

-  LUCIA  MOSES 


PowerOne  Media 
Inc.  of  Troy, 
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N.Y.,  is  promoting  its 
new  online  classifieds 
system,  C^  Already  in 
use  at  85  newspaper 
Web  sites,  C’  is 
designed  to  take 
advantage  of  new 
technologies  and  be 
flexible  as  news¬ 
papers  develop  new 
products. 

“Going  forward, 
we’ll  be  able  to 
rapidly  develop 
additional  advertising 
products  that 
newspapers  want,” 
said  co-CEO 
Brendan  Burns. 

“The  system  is  built 
on  architecture  that 
will  scale  for  the 
next  generations  of 
classified  products.” 

-  CARL  SULLIVAN 


A  flash 
of  inspiration 

GrCt  your 
press  card 
here 

BY  JOE  STRUPP 


Papers  press  for  permanent  repeal 
or  it’s  heir  today,  gone  tomorrow 


BY  TODD  SHIELDS 

WASHINGTON 


games  she 
produced  in  1999, 
Goldman  said 
demand  for  more 
versions  from 
newspapers,  teachers, 
and  libraries  sparked 
the  idea  for  the 
It’s  News  to  Me 
Newsflash!  Cards. 

The  cards  test  players 
on  everything  from 
their  knowledge  of 
current  events  to 
their  skills  as  adver¬ 
tising  and  marketing 
managers  by  direct¬ 
ing  them  to  a  daily 
newspaper  —  or 
newspaper  Web  site. 

For  information 
or  to  order  the  game, 
visit  http://www 
.newslinegame.com.  11 


Newspapers  and  other  business  inter- 
ests  are  pressing  to  make  permanent  the 
repeal  of  the  federal  estate  tax,  which  is  set 
to  gradually  disappear  but  revive  in  2011. 

The  Democratic-controlled  Senate  is  expected  to 
vote  as  early  as  this  week  whether  to  make  perma¬ 
nent  the  estate-tax  relief  included  in  last  year’s 
broad  tax-cut  legislation.  The  outcome  is  uncertain 
—  even  though  the  Republican-controlled  House  of 
Representatives  is  poised  to  repeat  its  earlier  votes 
against  the  tax. 

At  issue  is  a  measure  sponsored  by  Sens.  Jon  Kyi, 
R-Ariz.,  and  Phil  Gramm,  R-Texas,  that  affects 
only  the  estate  tax,  one  of  many  levies  changed  by 
last  year’s  tax  bill.  For  budgetary  reasons,  all  such 
changes  expire  after  2010.  Backers  last  week 
believed  they  were  several  votes  shy  of  passing 
Kyl-Gramm,  which  opponents  say  would  make 
permanent  a  costly  tax  break  for  the  wealthy. 

Proponents  of  permanent  relief  promise  further 
debate.  “We’re  not  going  to  go  away,”  said  Paul 
Boyle,  a  vice  president  with  the  Newspaper  Asso¬ 
ciation  of  America,  which  opposes  the  estate 
tax.  “We’re  going  to  push  this  issue  until  there’s 
permanence.”  11 


The  maker  of 
an  educational 
board  game 
that  linked  current 
events  and  newspaper 
history,  Newsline 
Publications  Inc., 
is  back  with  a  new 
flashcard  game  that 
its  creators  say  will 
adapt  better  to  online 
newspapers. 

“The  cards  are 
more  self-contained 
and  easier  to  use,” 
said  Barbara 
Goldman,  a 
consultant  and 
president  of  Newsline 
Publications,  based 
in  Pittsburgh. 

After  Newsline  sold 
all  5,000  of  the  board 


Hidden-camera 
investigations 
are  nothing  new  in 
the  news  business 
—  unless,  of  course, 
the  cameras  are 
pointed  at  the 
news  types 
themselves. 

The  Washington 
Post,  where  a  byline 
strike  has  been 
called  for  this 
Wednesday  and 
Thursday  over  the 
lack  of  progress  in 
negotiations  for 
a  successor  to  a 
contract  that 
expired  May  18, 
says  it  wants  the 
ability  to  install 
hidden  surveillance 
cameras  on-site  to 
protect  its  people 
and  property —  not 
to  spy  on  employees. 
“It  is  not  a  perform¬ 
ance  tool,  and  we 
have  made  that 


CALENDAR 


JUNE 

20-23  AAEC  Annual  Conven¬ 
tion,  Association  of  American 
Editorial  Cartoonists,  Hotel 
Washington,  Washington 


26-30 ISWNE  Annual 
Convention,  International 
Society  of  Weekly  Newspaper 
Editors,  Joplin,  Mo. 


Camp,  Investigative 
Reporters  and  Editors, 
Missouri  School  of  Journalism, 
University  of  Missouri, 
Columbia 


Professional  Journalists, 
Renaissance  Worthington 
Hotel,  Fort  Worth,  Texas 


24-26  ING  2002  Conference, 

International  Newspaper 
Group,  Westin  O’Hare  Hotel, 
Chicago 


27-29  NPPA  Annual 
Convention,  National  Press 
Photographers  Association, 
Best  Western  Thunderbird 
Hotel  and  Convention  Center, 
Bloomington,  Minn. 


SEPTEMBER 

10-13  SNA  Fall  Publishers’ 
and  Advertising  Directors’ 
Conference,  Suburban 
Newspapers  of  America, 
Hyatt  Regency  Union  Station, 
St.  Louis 


20-23  NSNC  Annual 
Conference,  National  Society 
of  Newspaper  Columnists, 
Hilton  Pittsburgh,  Pittsburgh 


OCTOBER 
19-20  IRE  Regional 
Conference,  Investigative 
Reporters  and  Editors, 

The  Coastal  Georgia  Center, 
Savannah,  Ga. 


21-22  API  Media 
Convergence  Seminars, 

American  Press  Institute, 
Orange  County  Convention 
Center,  Orlando,  Fla. 


JULY 

13-16  NAA  Classified, 
Connections,  and  Research 
Conferences,  Newspaper 
Association  of  America, 
Adam’s  Mark  Hotel,  Denver 


11-14  NNA  116th  Annual 
Convention  and  Trade 
Show,  National  Newspaper 
Association,  Hilton  Portland, 
Portland 


NOTE:  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
calendar@editorand 
publisher.com  or 
fax  at  (646)  654-5370. 


22-25  NAANexpo  2002, 

Newspaper  Association  of 
America,  Orange  County 
Convention  Center, 
Orlando,  Fla. 


AUGUST 

4-9  IRE  Computer- 
Assisted  Reporting  Boot 


12-14  SPJ  National 
Convention,  Society  of 
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E  &  P  NEWS 


The  secret  of  the  ageless  scribe 


A  colleague  pays  tribute  to  ‘Nancy 
Drew’  author  and  veteran  reporter 


BY  MIKE  TRESSLER 

Millie  Benson  was  a 
reporter  if  there  ever 
was  one. 

We  worked  together  at  The 
Blade  in  Toledo,  Ohio,  for  more 
than  35  years,  and  she  still  was 
working  at  her  desk  at  age  96 
last  week,  writing,  when  she  be¬ 
came  ill  and  died  later  that  night. 

For  more  than  a  decade,  we 
sat  within  earshot  of  each  other. 

By  then,  she  was  an  icon,  well- 
known  as  the  original  “Carolyn 
Keene,”  author  of  the  first  23 
Nancy  Drew  mystery  books.  But, 
mostly,  she  was  a  reporter. 

One  day  in  the  spring  of 1998, 
when  Millie  was  93,  she  picked 
up  her  pencil  and  notebook  and 
said  to  me:  “Well,  Ill  see  you 
later.  I  gotta  go  interview  some 
old  fogey.”  And  she  was  off,  to  visit  someone  who  had 


every  day.  She  finally  half-retired  from  The  Blade  at 
the  end  of  last  year. 

Millie  came  to  my  desk  to  chat  one  day  in  1993.  She 
had  just  finished  an  exasperating  phone  interview  and 
she  was  shaking  her  head.  “I  had  to  shout  to  make  this 
guy  hear  me!”  she  said.  “Those 
old  people,  you  know,  some  of 
them  can’t  hear  so  well.” 

Millie  could  usually  hear  all 
right  if  the  volume  on  her  tele¬ 
phone  amplifier  was  high 
enough.  She  spoke  loudly.  People 
in  both  the  news  and  features 
departments  could  overhear  her 
interviews. 

More  than  once,  the  relative 
quiet  of  a  late  afternoon  at  the 
newspaper  was  fractured  by 
Millie’s  high-pitched  voice  ex¬ 
claiming  something  like:  “You 
don’t  say!  Are  you  sure  about 
that?  Listen  here  now,  give  it  to 
me  straight.  My  editor  will  never 
believe  that  story!” 

One  day  in  1994,  we  overheard 
a  snatch  of  her  interview  with 
the  phone.  Of 


Mildred  Augustine  Wirt  Benson: 

July  10,  1905-May  28,  2002 

someone  on 

course,  I  could  only  hear  Millie:  “Well,  are  you  in  a 
flown  across  the  country  in  a  flimsy  airplane  or  built  j  gang?  I  said,  ‘Do  you  belong  to  a  street  gang?  A 
his  own  ocean  sailboat  in  his  garage.  i  gang'.'”  We  wondered  whom  she  was  interviewing. 

Her  days  as  author  of  many  of  the  Nancy  Drew  ,  and  where  that  conversation  finally  went. 


books  were  far  in  her  past.  Starting  in  1944,  she 
worked  first  at  The  Toledo  Times,  then  at  The  Blade  for 
58  years.  At  the  age  of  95,  she  still  went  to  the  office 


Brady  wins  by  bunch 


BY  JOE  STRUPP 

PUBLISHER 

Jerry  M.  Brady 
of  the  Post 

Register  in  Idaho  Falls, 
Idaho,  moved  a  step 
closer  to  becoming  the 
state’s  next  governor 
last  Tuesday  by 
winning  the 
Democratic  Party 
primary  election  with 
87%  of  the  vote. 

Brady  will  face 
incumbent  Republican 
Dirk  Kempthome,  who 


took  65%  of  the  vote  to 
win  the  GOP  primary, 
in  the  November 
general  election. 

Brady,  who  co-owns 
51%  of  the  Post  Co. 
with  his  brother,  took  a 
paid  leave  of  absence 
from  his  publisher  job 
after  announcing  his 
candidacy  early  this 
year.  The  paper  hired 
an  ombudsman  to 
monitor  the  paper’s 
coverage  during  the 
campaign.  (1 


In  early  1995,  Millie  was  hospitalized.  Her  con¬ 
ditioned  worsened,  and  she  began  losing  her  eyesight. 
It  was  not  expected  she  would  ever  return  to  work  or 
see  well  enough  to  care  for  herself.  But  she  fooled 
everyone. 

On  Jan.  26, 1995,  Millie  walked  back  into  the  office 
and  sat  down  to  work.  “I  didn’t  tell  my  doctor,”  she 
told  me,  with  a  smile.  “My  doctor  doesn’t  want  me  to 
work.  But  I  bypassed  him.”  With  her  eyesight 
improved,  Millie  took  up  right  where  she  had  left  off. 

Millie  wrote  thousands  of  stories  in  a  half-century- 
plus  at  the  Times  and  The  Blade.  But  one  afternoon, 
when  she  was  91,  Millie  and  I  were  in  the  composing 
room  when  she  set  down  her  cup  of  coffee  and  sighed, 
“It’s  awful  when  you  can’t  think  of  anything  to  write.” 

“Does  that  happen  much,  Millie?”  I  asked  her. 

“Twice,”  she  said.  “It’s  happened  to  me  twice  in  the 
last  five  years.” 

Millie  Benson  sighed  again,  picked  up  her  mug, 
and  went  back  to  her  desk.  When  she  got  there,  she 
wrote  a  story.  S 

Tressler  is  a  retired  writer,  editor,  and  columnist  for 
The  Blade. 


clear  to  the  [News¬ 
paper]  Guild,”  said 
Patricia  A  Dunn, 
ftist  vice  president  of 
labor  relations. 

But  the  \Abshington- 
Baftimore  Newspaper 
GuHd  fears  that  cam¬ 
eras  and  the  Post's  de¬ 
sire  for  wide  authority 
to  act  in  the  name  of 
safety  may  be  abused. 

It’s  more  than  a 
minor  matter  for  the 
Post-.  The  dispute 
threatens  to  stall 
progress  toward  a 
new  three-year 
Guild  contract  as 
negotiations  enter 
their  third  month. 

-  LUCIA  MOSES 

THEY  ARE  JOLLY 
eOODEELLOWS 

Harvard  Univer¬ 
sity  has  named 
12  American  and  13 
international  journal¬ 
ists  to  the  65th  class 
of  Nieman  Fellows. 

The  American 
fellows  are  Elizabeth 
Chandler,  The  Char¬ 
lotte  (N.C.)  Observer, 
Kevin  Cullen,  The 
Boston  Ghbe-,  David 
Dahl,  SL  Petersburg 
(Fla.)  Times;  Amy 
Driscoll,  The  Miami 
Herald;  Frank  Langfitt 
The  Sun,  Baltimore; 
Andrew  Martin, 
Chicago  Tribune; 

Bryan  Monroe,  San 
Jose  (Calif.)  Mercury 
News;  Natalie  Pawel- 
ski,  CNN;  Kathleen 
Phillips,  The  New  York 
Times;  Reinaldo 
Ramos,  The  News- 
Press,  Fort  Myers, 

Fla.;  Susan  Smith, 
Austin  fTexas)  Ameri- 
can-Statesman;  and 
Mark  Travis,  Concord 
(N.H.)  Monitor. 

-  JAMIE  SANTO 
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Dirks,  Van  Essen  &  Murray 


DISTRICT  OF  COLUMBIA 
Richard  L.  Berke  to  Washington  editor  for 
The  New  York  Times  from  national  political 
correspondent.  Berke  succeeds  John  M. 
Broder,  now  bureau  chief  in  Los  Angeles. 


FLORIDA 

Bob  Saley  to  creative-services  manager 
at  the  South  Florida  Sun-Sentinel  in 
Fort  Lauderdale  from  design  director 
for  creative  services  at  WPHL-TV  in 
Philadelphia. 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

NEW  YORK 

Kathleen  Carroll 

Kathleen  Carroll,  46,  Washington  bureau 
chief  for  Knight  Ridder  since  1999,  has  been 
named  executive  editor  of  The  Associated 
Press,  effective  July  15.  She  will  succeed 
Jonathan  P.  Wolman,  now  a  senior  vice 
president.  Carroll’s  appointment  marks  her 
third  tour  of  duty  with  the  New  York-based 
news  cooperative.  She  worked  at  AP  bureaus  in  Dallas,  Newark, 
N.J.,  and  Los  Angeles  from  1978  to  1984,  and  was  news  editor  in 
Washington  from  1990  to  1996,  when  she  joined  Knight  Ridder. 


BY  JAMIE  SANTO 


Michael  O’Leary  to  the  newly  created 
position  of  operations  director  for  the 
E.W.  Scripps  Co.’s  Treasure  Coast 
newspapers  from  packaging  manager  and 
facility  manager  for  the  Fort  Lauderdale- 
based  South  Florida  Sun-Sentinel. 


ILLINOIS 

Mark  M.  Sweetwood  to  general  manager 
of  the  Kane  County  Chronicle  in  Geneva 
from  editor  of  the  Northwest  Herald  in 
Crystal  Lake. 


KANSAS 

Grey  Montgomery  to  editor  of  The  Daily 
Union  in  Junction  City,  effective  June  17, 
from  “Life”  editor  at  the  Statesman 
Journal  in  Salem,  Ore. 


NORTH  CAROLINA 
Les  Gura  to  metro  editor  at  the  Winston- 
Salem  Journal  from  staff  writer  for 
The  Hartford  (Conn.)  Courant's  Sunday 
magazine.  Gura  succeeds  Ken  Otterbourg, 
now  assistant  managing  editor  for  news. 


Gumce^tfii  IKiiyTimfs 


WYOMING 

Michele  Depue  to  managing  editor  of  the 
Daily  Rocket-Miner  in  Rock  Springs 
from  general-assignment  reporter. 
Depue  succeeds  Greg  Little,  now  editor 
of  The  Powell  Tribune,  a  semiweekly. 


Ottaway  Newspapers,  Inc. 

has  sold 

Salem  (MA)  Evening  News 

(34,343  daily  circulation) 

Newburyport  (MA)  Daily  News 

(13,892  daily  circulation) 

Gloucester  (MA)  Daily  Times 

(11,661  daily  circulation) 


PowSl 

Journal  Tribune 
in  Biddeford  from  publisher  of 
The  Sentinel  in  Carlisle,  Pa. 
Powell,  who  starts  in  July,  will 
succeed  Publisher  Dennis  J. 
Flaherty,  who  resigned. 


Eagle-Tribune  Publishing  Company 

We  are  pleased  to  have  represented 
Ottaway  Newspapers,  Inc.,  in  this  transaction. 


H9  EAST  MARCY  STREET  SUITE  lOO  SANTA 
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EDITORIALS 

UBElHUtUMHC 

It’s  time  for  federal  courts  to  rein  in  those  state  1ong-arm’ 
statutes  that  use  pretzel  logic  to  twist  libel  jurisdiction 

VI 


The  idea 


IRGINIA  IN  GENERAL  IS  NOT 

kindly  disposed  towards  judicial 
forum  shopping,  the  unseemly 
but  common  practice  of 
searching  around  for  a  sympathetic  court. 
Not  long  ago,  for  instance,  its  Legislature 
passed  a  law  discouraging  attorneys  with 
clients  in  far-flung  comers  of  the  state 
from  taking  their  railroad  lawsuits  to 
Portsmouth,  where  juries  have  a  reputation 
for  socking  it  to  trjiin  op)erators. 

But  Virginia’s  lawmakers  —  and  federal 
judges  sitting  in  the  Old  Dominion  — 
apparently  think  there’s 
something  different  about 
libel  accusations  that  make 
their  way  onto  the  Internet. 

In  a  case  involving  two 
Tribune  Co.  newspapers  in 
Connecticut,  the  daily 
Hartford  Courant  and  the 
alternative  weekly  New 
Haven  Advocate,  Virginia 
has  encouraged  an 
egregious  example  of  fomm  shopping  — 
and  provided  a  legal  justification  for  foreign 
nations  to  enforce  against  U.S.  papers  their 
own  peculiar  ideas  of  what  constitutes  libel. 

Like  many  states,  Virginia  has  a  iong- 
arm”  statute  that  allows  residents  with 
certain  claims  to  hale  out-of-state  persons 
or  businesses  into  state  court.  The  problem 
is  that  Virginia’s  long  arm  is  reaching  way 
beyond  reason.  A  federal  court  there  set  a 
worrying  precedent  back  in  1999  when  it 
allowed  a  resident  to  sue  for  libel  in 
Virginia  over  some  dopey  postings  by  an 
AOL  Usenet  group  mn  by  Kennedy  assassi¬ 
nation  conspiracy’  buffs  in  Texas.  The  justi¬ 
fication?  The  Usenet  postings  were  routed 
through  a  server  in  Loudoun  County,  Va. 

The  case  against  the  Connecticut  news¬ 


papers  is  even  more  of  a  stretch.  In  2000, 
both  papers  aggressively  investigated  what 
was  happening  to  480  Connecticut 
maximum-security  prisoners  w’ho  were 
farmed  out  to  the  Wallens  Ridge  State 
Prison  in  Big  Stone  Gap,  Va.  They  had 
reason  for  concern:  that  April,  a  20-year- 
old  from  Connecticut,  serv’ing  a  short  drug 
sentence,  killed  himself  in  front  of  a  guard. 

The  warden,  a  fan  of  Confederate  memo¬ 
rabilia,  alleged  the  articles  portrayed  him  as 
a  racist  who  allowed  prisoners  to  be  abused. 
He  sued  everybody  in  sight  —  and  demand¬ 
ed  the  case  be  tried  in  his 
hometown.  A  federal  judge 
,  ,  .  in  Big  Stone  Gap  was 

tllRt  3,n\’inin^  mighty  obligin’.  The  judge 

posted  on  the  Net  declared  that,  even  though 
7  .  _  X\ie  Courant  bsyA  Advocate 

IS  actionable 


ever\>vhere  is 
truly  frightening. 


have  virtually  zero 
circulation  in  Virginia, 
the  fact  the  articles  were 
posted  on  their  Web  sites 
subjected  them  to  multi¬ 
state  jurisdiction.  So  much  for  the  papers’ 
due-process  rights  to  defend  themselves 
where  the  alleged  defamation  occurred. 

A  Richmond-based  federal  appeals  court, 
which  is  hearing  oral  arguments  June  3, 
has  a  chance  to  stop  this  judicial  overreach¬ 
ing.  The  idea  that  anything  posted  on  the 
Net  becomes  actionable  anywhere  in  the 
world  is  a  truly  frightening  prospect.  It’s 
bad  enough  to  imagine  what  courts  might 
do  with  this  notion  in,  say,  Britain,  where 
libel  law  stacks  the  deck  heavily  against 
media  defendants.  Now  think  what  might 
happen  in  Saudi  Arabia,  Iran,  or  China. 

With  Internet  law  so  unsettled,  the  whole 
world  is  watching.  That’s  why  it’s  urgent  the 
appeals  court  restore  due  process  —  and 
common  sense  —  to  this  runawav  case. 
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Getting  them  to  put 
down  their  toys  and 
pick  up  a  paper  is 
going  to  take  more 
than  nightlife  listings 
and  new  sections 


BY  LUCIA  MOSES 


Youth  readership  is  a  burning  issue  these 
days  for  Henry  Haitz  III,  publisher  of  the  Centre 
Daily  Times,  and  no  wonder.  In  his  market  of 
State  College,  Pa.,  home  to  Pennsylvania  State 
University,  nearly  40%  of  the  people  are  between 
the  ages  of  18  to  34,  almost  double  the  national  average. 

To  serve  that  audience,  Haitz  believes  it  will  take  something 
“bold  and  different”  —  not  just  tweaking  his  coverage  or  adding 
“youth  pages,”  as  many  are  suggesting,  but  changing  the  whole 
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Latin  dailies  pamper 
their  young  siblings 


O  ATTRACT  YOUNGER 

readers,  some  Latin 
American  dailies  try 
the  same  things  their  U.S. 
counterparts  do:  They  serve  up 
bigger  doses  of  entertainment 
and  sports,  and  surround  tightly 
written  news  stories  with  bold 
graphics.  But  these  days  an 
increasing  number  of  Latin 
American  publishers  are  leaving 
their  flagship  newspapers  alone  — 
and  starting  new  papers  unmistakably 
targeted  at  the  young. 

That’s  what  Grupo  Ferre 
Rangel’s  El  Nuevo  Dia  did  in  San 
Juan,  Puerto  Rico,  in  1997  when 
it  created  Primera  Hora,  a  lively 
tabloid  aimed  at  the  937,000 
borinquefios  aged  18  to  34.  In 
the  last  three  years,  circulation  has 
soared  79%,  to  114,000.  “This  is  a 
paper  that,  ever  since  it  hit  the  street, 
has  never  stopped  growing,”  Primera 
Hora  Executive  Vice  President  Maria 
Luisa  Ferre  Rangel  told  advertisers  in 
San  Juan  last  month. 

Lured  by  a  mix  of  sports,  gossip,  and 
entertainment  news  —  plus  a  daily 
pin-up  feature  called  “This  Bonbon”  — 
two-thirds  of  Primera  Hora’s  readers 
are  between  18  and  49.  ’These  are  new 
readers,  too:  53%  say  they  never  read  a 
newspaper  before  Primera  Hora,  and 
66%  don’t  read  any  other  paper. 

Primera  Hora  is  still  just  half  the  size 
of  its  parent  El  Nuevo  Dia,  but,  in 
Brazil,  the  Rio  de  Janeiro  tabloid  Extra, 


launched  to  reach 
young  and  more- 
downmarket 
nonreaders,  has  = 

been  outselling  ^ 

its  creator,  the  ■ 

sophisticated  — 

national  daily  O  Globo. 

Brazil  is  also  home  to  one  of  the 
more  unusual  youth-oriented  dailies. 
Valor  Econdmico,  a  joint  project  of  the 
nation’s  two  biggest  newspaper  rivals, 
Organizacoes  Globo  and  Folha.  The 
2-year-old  Valor  is  best  described  as  a 
financial  paper  for  ambitious  young 
strivers  —  who  still  want  to  have  a  life. 

In  addition  to  covering  economic  news 
in  a  style  its  managing  editor,  Carlos 
Eduardo  Lins  da  Silva,  says  is  “simpler 
without  being  shallow,”  Valor  offers 
a  heavy  dollop  of  cultural  and  entertain¬ 
ment  news  that  won’t  be  found  in  its 
more  established  competitor,  Gazeta 
Mercantil.  The  experiment  has  worked: 
fully  27%  of  Valor  readers  are  between  20 
and  30,  and  6l%  are  under  40. 

—  Mark  Fitzgerald 


format  of  the  newspaper  or  starting  a  new  i 
publication.  j 

Snaring  young  readers  is  especially  I 

critical  to  the  Knight  Bidder  paper’s 
future,  but  no  newspaper  publisher  can 
escape  the  issue.  With  young  people 
turning  away  from  newspapers  as  never 
before,  more  papers  are  starting  to  come 
to  the  same  realization:  that  they  can  no 
longer  rely  solely  on  conventional 
approaches  —  such  as  expanding  their 
entertainment  coverage  and  listings  —  to 
nurture  future  readers.  | 

“I  think  it’s  2ilmost  certainly  true  that  ! 


the  traditional  paper  is  not  going  to  do  the 
trick,”  says  John  Bartolomeo,  managing 
partner  of  Clark,  Martire  &  Bartolomeo 
Inc.,  a  research  firm  in  Englewood  Cliffs, 
N.J.,  that  has  studied  media  usage  and 
newspaper-readership  habits. 

Young  people’s  decreasing  appetite  for 
newspapers  is  a  trend  going  back  at  least 
30  years.  'The  reasons  are  well-known, 
among  them  the  multiplication  of  media 
choices,  the  declining  role  of  the 
newspaper  in  the  home,  and  the  lack 
of  newspaper  marketing  aimed  at 
young  people. 


j  The  growth  of  the  Internet  and  personal 

j  digital  assistants  in  the  past  decade  has 
!  only  exacerbated  the  trend.  While 
i  newspapers  remain  a  mass  medium, 

I  electronic  media  enable  young  adapters 
I  to  individualize  their  media  experience. 

;  "rhe  Web  also  has  conditioned  a  generation 
to  the  idea  of  getting  news  for  free  — 
j  which  will  make  paid  newspapers  (even 
with  expanded  “youth”  material)  a 
I  harder  sell. 

'There’s  also  the  widespread  perception 
I  of  time  poverty.  Today,  Haitz  points  out, 
i  “there  are  more  double-income  earners. 
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People  have  much  less  time,  and  we  need 
to  do  a  better  job  marketing  to  them.” 

Reach  your  children  well 

In  December,  Gannett  Co.  Inc.  produced 
a  fat  manual  full  of  ideas  to  make  papers 
more  appealing  to  Generation  X  after  it 
found  that  the  number  of  25-to-34-year- 
olds  who  read  the  paper  dropped  20%  in 
the  past  five  years.  But  with  young  people 
less  willing  to  pay  for  news,  Gannett 
Newspaper  Division  President  Gary  L. 
Watson  said  recently,  “We  may  have  to 
rejich  them  with  an  alternative  product.” 

But  what?  Some  ideas  outside  the  tradi¬ 
tional  newspaper  are  emerging.  Borrowing 
from  similar  experiments  by  papers  else¬ 
where,  Gannett  plans 
to  launch  free 
weeklies  this  fall  at 
its  community 
papers  in  Boise, 

Idaho,  and  Lansing, 

Mich.  The  Lansing 
State  Journal's  work¬ 
ing  version,  tenta¬ 
tively  titled  Real  Life, 
will  attempt  to  build 
a  sense  of  communi- 
t\'  among  20-to-34- 


year-olds  with  plenty  of 
short,  lifestyle  stories 
that  reflect  their  daily 
lives.  State  Journal 
Executive  Editor 
Michael  Hirten  says. 

The  paper  won’t  try  to 
compete  on  local  and 
national  news  with  the 
State  Journal,  he  says, 
explaining,  “We  didn’t 
find  in  them  a  huge 
hunger  for  hard  news.” 

Such  a  model  may 
make  sense  in  young- 
skewing  markets  without  direct  competi¬ 
tion,  but  it  isn’t  a  sure  thing,  as  State 

College  learned  a  few 
years  ago  from  its 
short-lived  experi¬ 
ment  with  a  freebie 
called  Buzz.  Haitz 
says  the  Daily  Times 
didn’t  give  Buzz 
enough  resources 
and  was  distracted  by 
its  Web  launch.  As  a 
result,  Bvizz  never 
caught  on  with  read¬ 
ers  and  advertisers. 


To  make  a  product  au¬ 
thentic,  you  need  a  staff 
of  experts,  advises  Pat 
Embry,  general  manager 
and  editor  of  The  Rage,  a 
weekly  entertainment 
guide  published  by  Gan- 
nett’s  The  Tennessean  in 
Nashville  that  uses  a  lot 
of  20-something  writers 
to  cover  the  music  scene. 

Gannett  is  tossing 
around  other  ideas,  such 
as  youth-oriented  com¬ 
panion  Web  sites  to  its 
existing  newspaper  sites  and  customized 
;  news  delivery  via  cell  phones,  in  addition 
to  changes  to  the  newspaper  itself,  says 
Jennifer  Carroll,  corporate  director  of  news 
development.  “It’s  essential  for  us  to  tackle 
new  ways  to  reach  them,  wherever  they 
!  want,  however  they  want  it,”  Carroll  says. 

I  A  number  of  papers  have  begun 
I  exploiting  the  Web’s  endless  capacity  for 
,  customization,  adding  content  to  their  sites 
and  starting  online  complements  to  their 
teen  publications.  Sites  vary  widely  in 
design  quality,  advertising  opportunities, 
and  breadth  of  content,  but  standard  fare 
includes  student-written  news,  reviews. 


and  columns,  as  well  as  entertainment 
listings  and  discussion  forums.  Many 
provide  outlets  for  student-produced 
fiction,  poetry,  and  art. 

Getting  cross  with  the  kids 

And  where  cross-media  ownership  and 
partnerships  exist,  newspapers  are  looking 
to  reach  kids  via  broadcast.  Four  years 
ago,  the  Tribune  Co.’s  Orlando  (Fla.) 
Sentinel  launched  a  Saturday-morning 
high-school-sports  show  on  the  local  NBC 
affiliate,  WESH-TV.  The  show’s  title 
carries  the  newspaper  name,  and  both  the 
newspaper  and  show  cross-promote. 

Another  Tribune  paper,  Newsday,  based 
in  Melville,  N.Y.,  may  be  heading  in  the 
same  direction  as  it  looks  for  the  next  wave 
of  products  for  teen  readers.  Newsday, 
after  chasing  kids  and  teens  with  printed 
products  for  30  years,  has  decided  that 
print  alone  is  no  longer  enough. 

“What’s  changed  is,  we  now  have  differ¬ 
ent  platforms  to  reach  these  kids,”  explains 
Howard  Schneider,  a  managing  editor  and 
vice  president  for  content  development. 
Those  include  its  own  online  edition,  a 
local  radio  station  for  which  Newsday 
produces  a  news  program,  and  WB  station 
WPIX-TV,  also  a  Tribune  property. 

Cost  has  changed  things,  too:  The  price 
of  newsprint  { continued  on  page  21 } 


You'll  go  further  in  the  news  business  if  you  know  about 
spreadsheets  and  databases.  Our  Database  101/201  is  an  intensive 
one  or  two-day  boot  camp  for  journalists  seeking  to  get  or  improve 
Computer-Assisted  Research  and  Reporting  (CARR)  skills. 


Each  camp  is  limited  to  eight  students  and  teaches  practical,  real-world 
skills  to  help  you  find  the  news  behind  the  PR  stats  and  spin.  Tuition  is 
free  and  there  are  a  limited  number  of  fellowships  to  assist 
with  travel  and  hotel  expenses. 

Remaining 
2002  Schedule: 

Other  dates  available 
for  special  groups 
August  9- 10 
November  22-23 


Some  of  the  topics  covered  include: 
Day  One  (101)  Day  Two  (201) 

Using  Excel  Advanced  Statistics 

Descriptive  Statistics  Correlation 

Working  in  Access  Frequency  analysis 


Courses  are  taught  by  experienced  CARR  journalists  and  statistics 
experts  who  have  worked  with  editors,  reporters  and  researchers  for 
such  news  organizations  as  ABC  News,  Cox  Newspapers,  Knight  Ridder 
Tribune  News,  Scripps  Howard  News,  and  USA  Today  . 


For  more  information,  contact: 
Mark  Tapscott,  Director, 

Center  for  Media  and  Public  Policy 
The  Heritage  Foundation 
202-608-6155 

or  mark.tapscott@heritage.org 

214  Massachusetts  Ave.,  NE|^^_ 
Washington,  D.C.  20002 
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-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


-EQUIPMENT&  SUPPLIES- 


MOVIE  REVIEWS 


ATTRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also;  Video  Guide,  Star  Interviews,  | 

Trivia  Quiz,  Book  &  Music  Reviews.  I 

Cineman  Syndicate,  (914)  967-5353  j 
cineman&frontiemet.net 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 
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#1NEWSPAPER  APPRAISER  -  Est.  1959 

Free  Initial  Valuation... go  to 
www.mediamergers.coni 
W.B.  Grimes  &  Co.,  (301)  253-5016 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Rickcnbachcr  Media 

6731  Desco  Dr  ,  Dalla 
673  1  Dcsco  Dr..  Dallas.  TX  75225 
WWW  .rickenbachermedia.com 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Ron  Mix,  West  (209)  634-7202 
www.mediamergers.com 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers' 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.- Est.  1959 


FOR  SALE  ■  Monthly  senior  paper  estab¬ 
lished  14  years.  High  growth  SE  Florida 
area.  Easy  mom  &  pop  operation. 
$155,000.  (772)  465-1865. 


Quality  newspaper  with  superior  cash 
flow  in  gorgeous  Northwest  coastal  commu¬ 
nity.  Gross  and  net  continue  impressive 
growth  history.  Best  of  all  worlds. 

Weekly  and  companion  shopper  grossing 
$500,000  in  1-5  corridor  growth  market. 
Approaching  $l-million  gross  in  strong  tourist 
economy  in  Western  state. 

Well  established  entertainment  magazine 
grossing  $500,000  in  one  of  the  west’s 
most  dynamic  markets. 

Dave  Gauger 

Gauger  Media  Service,  Inc. 

(360)  942-3560 


PUBUCATIONS  FOR  SALE 


Highly  profitable  chain  of  free  newspa¬ 
pers/shoppers  to  be  sold  to  best  bidder. 
Well-established,  circulation  of  250,000 
plus  commercial  web.  Contiguous,  high 
growth  markets  with  minimal  competition. 
Owner-operator  retiring.  Interested  bidders 
i  must  demonstrate  financial  capacity  to 
i  complete  a  $20,000,000  purchase  (cash  or 
listed  stock).  Following  execution  of  a 
:  non-disclosure  agreement,  an  extensive 
package  including  complete  financials  will 
I  be  provided.  First-round  bidders  must  submit 
!  a  binding  mimimum  offer.  Best  bidders 
I  permitted  on-site  inspections  and  due  dili- 
I  gence  before  final  offers.  $eller  reserves 
the  right  to  control  the  bidding  procedure 
;  including  withdrawing  the  property  from  the 
!  market.  No  brokers.  $end  initial  response 
I  with  demonstration  of  financial  capacity  to: 

!  Editor  &  Publisher,  Box  2800,  770  Broadway, 
New  York,  NY  10003 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  pnxfuced  top  values  for  publishing  companies,  in 
thousands  cif  transactions  throughout  the  country.  We  have  built  this 
mcord  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Cribb  •  Jim  Hicks  ^  I  12 

Tom  Karavakis  •  Gary  Greene  A 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


EQUIPMENT  FOR  SALE 


CANNON  L-NEST  carts  with  straps. 
1,000#  capacity.  Quantity  and  price  nego¬ 
tiable.  Call  Jerry  Rzasa  at  the  Denver  News¬ 
paper  Agency.  (303)  820-5553. 

FOR  SALE  199U8wo^tation  P$1006 
Analog  system  predictive  dialer.  IBM  com¬ 
patible.  $10,000  (Paid  $36,000  in  1997)  or 
best  offer.  Calll  1-800  482-0759  ext.  1198 
or  glemlin@sunjournal.com 

WEB  PRESSES  &  AUXILIARiES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/AU  MAILROOM  EQiAPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
$titcher/Trimmers  &  Inserters 
Joe  $cott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEW$TEC,  INC 

$pecializing  in  $L$/^uller  Martini 
and  Heidelberg  Inserting  $ystems 

•  $pare  Parts  •  Training  •  Installation 

•  Mailroom  •  $ystems  •  Inserter  Controls 

•  Buy/$ell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  $ales 

Phone;  (508)  850-7945 
Fax;  (508)  850-7951 
www.newstec.com 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


•  GOSS  Urbanite  1000  series  6  units,  3/c 

•  GOSS  Urbanite  800  senes  4  units,  3/c 

•  GOSS  Urbanite  12  unit  pressline.  2  folders 

•  NCH  400  12  units,  21’  x36”  2  JF  40  folders 

•  NCH  400  10  units,  22  3/4  x36'  2  JF  40  folders 

•  GOSS  C150  and  4  highs,  21.5’  cutoff 

•  GOSS  $C  folders,  22  3/4  cutoff 

•  Enkel  splicers 

•  GOSS  $$C  combo  folder,  21.5’  cutoff 

•  Martin  splicer 

•  Baldwin  105  count-oveyor 

•  GOSS  Suburban  9  units  1500  series  folder 

•  GOSS  1500  series  units,  22  3/4 

•  GOSS  Magnum  4  highs,  21’  cutoff 

•  2-RBC  21  half  folders 

•  2-8utler  6000  splicers 

Webeq  International,  Inc. 
email;  presssales@aol.com 
(847)  459-9700;  Fax;  (847)  459-9707 


“Showing  up  is  80  percent  of 
life.” 

-  Woody  Allen 
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-EQUIPMENT  &  SUPPLIES- 


2T  METROLINER  22” 
PRESSES  AVAILABLE 

•  22”  cut-off  manufactured  1986-88 

•  3;2  144  page  imperial  folders 
(double&single) 

•  45”  GOSS  digital  autopasters  modern 
angle  bar  assemblies 
Equipment  in  excellent  condition 

For  further  confidential  information 
please  apply  to: 

Box  2750 

Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

■Y/orldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VISA  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel;  (913)  648-2000 
Fax:  (913)  648-7750 


Inland  Newspaper  Machinery  Corppration 

rw  a  coiqilele  list  ol  preues;  18001 255-6748  or  (9131402-9050 
mw.nlandnewsxom 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 

BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
1-888-215-2790 

CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

i  - 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

I  •  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at: 

j  www.publishing.abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 

j  SOFTWARE  for  AR,  classifieds 

scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

i  DESIGN  SERVICES 

I  nJrTjtonii  ■  Reorganize 

y  "  Contemporize 

I  =.  ■  Revitalize 

REALISTIC  FEES 

I  otan  1.^  Russ  Kramer  Creative 

I  IS  ws^*™**  (813)805-9636 

1  iZ  cwcagi,  russk^mpabay.rr.cofi) 

INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

]  Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
i  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
I  One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ADMINISTRATIVE  [ 

PUBLISHER  ! 

A  New  England  community  daily  is  seeking 
a  hands-on  publisher.  A  strong  background 
in  advertising,  circulation  and  news  is  a 
must.  We  offer  a  competitive  salary,  bonus 
and  benefits  package  with  a  growing  New 
England  group  of  newspapers.  Please  send 
cover  letter  specifying  salary  requirements 
and  resume  to: 

hpreuss@editorandpublisher.com 
With  Box  2766  in  the  subject  line 


-HELP  WANTED- 


MARKETING  PLUS  INC.  hpreuss@editoran 

Telemarketing  specialists  in  circulation  With  Box  2766  in 

development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 

experience  delivering  Quality  plus  I  If  youdon't  see  A 

Quantity  sales!  Phone:  (732)  73&5100 
FAX:  (732)  738-5115 

E-mail:  mpi@marketingplusinc.com  I  PLEASE  CA 

www.marketingplusinc.com  I 

Member  of  the  USA  Chambers  of  Commerce 

16  EDITOR  &  PUBLISHER  CLASSIFIEDS  JUNE  3,  2002 


ADMINISTRATIVE 


GENERAL  MANAGER 

MySanAntonio.com,  a  dynamic  online  media 
company  serving  the  San  Antonio  and  South 
Texas  market,  seeks  an  experienced  General 
Manager  to  join  our  team.  The  position 
will  be  responsible  for  over-seeing  the  day 
to  day  operations  of  mysanAntonio.com, 
and  for  developing  and  executing  a 
business  plan  to  achieve  objectives  as  set 
out  by  the  partnership  board  of  directors. 
The  position  requires  a  BA  or  BS  (Masters 
Degree  preferred),  minimum  4-6  years  work 
experience  at  a  newspaper,  TV  station,  radio 
station  or  Internet  company,  and  excellent 
knowledge  of  Microsoft  Office  products 
(primarily  Excel,  Word  and  Power  Point). 
Candidate  must  have  a  proven  history  of 
strong  financial  performance  in  a  leadership 
role,  have  the  ability  to  develop  new  business 
models  and  have  a  strong  understanding  of 
j  all  aspects  of  a  web  operation,  including 
sales,  news,  marketing,  production 
j  and  promotion.  Candidate  must  have  ex- 
i  cellent  verbal,  written,  and  analytical  skills, 

I  have  the  abili^  to  work  under  pressure  with 
assigned  headlines,  be  self-motivated  and 
maintain  a  solid  work  ethic.  Candidate 
should  demonstrate  the  ability  to  interact 
productively  and  positively  with  fellow  em¬ 
ployees  and  all  levels  of  management.  We 
offer  a  competitive  salary,  quality  work  envi¬ 
ronment  and  comprehensive  benefits  pack¬ 
age.  Qualified  applicants  are  encouraged  to 
E-mail  resume  to:  employ- 

j  ment@expressnews.net.  Subject:  General 
[  Manager;  or  you  may  mail  to:  San  Antonio 
Express-News,  Human  Resources  Depart¬ 
ment,  Attn:  General  Manager,  P.O.  Box 
2171,  San  Antonio,  Texas  78297-2171;  or 
you  may  FAX  your  resume  to: 

(210)250-3971. 

I  Equal  Opportunity/Drug-free  Employer. 


ADMINISTRATIVE 


ADMINISTRATIVE 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
j  compensation  +  stock  options  for  aggressive 
j  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

1  Cover  letter  &  resume  to: 

j  hr@berkeleydailyplanet.net  or  FAX  to: 

(510)841-5695 

i  AD7mARKET1N6  'Dl^CfOR~needed~for~2 
j  family  owned  weeklies.  We  are  a  suburb  of 
I  Vegas  and  offer  competitive 
;  wages/benefits  and  opportunity  for  ad¬ 
vancement.  Ideal  candidate  must  be  able 
to  budget  &  motivate  both  display  and  clas¬ 
sified  staff.  Send  complete  resume  to: 
HBC,  P.O.  Box  90430,  Henderson,  NV 
89014. 

j  GM/PRESIDENT 

i  Zone  1  privately  held,  small  chain  invites 
qualified  applicants  to  apply  for  existing 
opening,  to  manage  all  aspects  of  80,000 
I  circulation  shopper  and  paper  (both  week- 
I  lies),  and  commercial  printing  operation. 

I  Candidates  need  strong  skill  sets  in  sales 
and  marketing,  printing/production  and  edi- 
;  torial.  This  is  a  hands-on  management  posi- 
I  tion  that  requires  a  track  record  of 
i  achieving  profit  plans,  and  negotiating 
I  skills. 

j  Competitive  compensation  plan  includes 
I  base  and  performance  bonus. 

!  Please  reply  in  strict  confidence  to: 

I  Box  2767,  Editor  &  Publisher  Classifieds 
I  770  Broadway,  7th  Floor,  NY,  NY  10003 
I  EOE 

I  ________________ 

!  ADMINISTRATIVE 


C.VLEC.OKV  THAT  I  TrS  VOLK  NEEDS. 


PLEASE  CALL  US  AT 


PUBLISHER 

Leading  Business  to  Business  Publishing  Company  is  in  search  of  an  experi¬ 
enced  Publisher  with  Retail  Food  industry  background  and  a  proven  ability  in 
sales  management  for  a  leading  publication.  Duties  include  supervising  all 
staff,  budgeting,  sales  plans,  direction  of  magazine  for  future  growth.  Candidate 
must  have  leadership  capability,  excellent  sales  experience  and  ability 
to  lead  others. 

Besides  a  pleasant  working  environment,  our  company  offers  a  competitive 
salary  plan  as  well  as  a  comprehensive  benefit  package  including  health  and 
dental  insurance,  FSA  and  401  (k).  No  relocation.  Position  based  in  NY 
office.  Equal  Opportunity  Employer. 

Please  send  cover  letter  with  salary  requirements  as  well  as  resume  to: 

^^vnu  business  media 

A.  Doyle,  VNU  Business  Publications 
770  Broadway,  7th  floor,  NY,  NY  10003 
Or  E-mail:  adoyle@vnuusa.com 
Fax:  (646)  654-7246 


uisit  us  on  line  at 
wuiui.editorandpub  Usher. com 
for  help  wanted  rates  contact 
iMichele  MacMahon  at  646.654.53031 


www.editorandpublisher.com 


Phone:  1-888-825-9149  ~  CUniFlEO  ADIIEIITISIH6  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


ADVERTISING 


ADVERTISING 


ADVERTISING 


-HELP  WANTED- 


ADVERTISING 


ADMINISTRATIVE 


ADMINISTRATIVE 


Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Circulation  Director  -  Exceptional  opportunity  for 
experienced  manager  to  oversee  circulation  efforts  for 
daily  newspaper  in  Northwest  (30,000  to  60,(X)0  circula¬ 
tion);  growing  market;  strong  leadership;  technical  and 
training  skills;  top-flight  company;  excellent  compensation. 

■  Regional  Advertising  Manager/Bureau  Manner  - 
Strong  salcs-oriented  leader  to  run  satellite  office  of  daily 
newspaper  (circulation  80,000  to  120,000)  in  competi¬ 
tive  arena  in  Florida;  gcxxl  opportunity  fttr  right  person. 

■  Pressroom  Manager  -  Daily  newspaper  in  Southwest 
(between  150,000  and  250,000  circulation)  seeks 
knowledgeable,  experienced  leader  to  oversee  department 
of  70  pteople.  4  direct  reports;  excellent  opportunity;  top 
salary  and  benefits. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  OiKlO"' 
847.963.9300  ■  inin2@voyager.net  ■  fax  847.934.6607 


_ ADVERTISING _ 

ADVERTISING  SALESPERSON/MANAGER 
Zone  5  weekly  offers  fine  opportunity  for 
sales  person/sales  manager  seeking  to 
move  up.  This  position  will  have  direct  re¬ 
sponsibility  for  advertising-related  sales  and 
revenue  growth,  developing  and  managing 
staff,  creating  spec  layouts,  conducting 
cold  calls  and  being  part  of  a  strong  man¬ 
agement  team  in  an  award-winning  organi¬ 
zation  that  believes  in  local  control.  Com¬ 
petitive  salary,  commissions,  profit-sharing, 
excellent  executive  benefits,  chance  for 
stock  ownership.  Send  resume  and  cover 
letter  describing  your  past  accomplish¬ 
ments.  Include  salary  requirements  to  Box 
2776,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 

ADVERTISING  DIRECTOR 
CLASSIFIED  REGIONAL  DIRECTOR 
If  you  have  a  proven  record  of  success,  are 
interested  in  joining  a  committed  team  of 
professionals,  pursuing  the  great  opportuni¬ 
ties  and  benefits  that  exist  today,  please 
send  cover  letter,  salary  requirements  and 
resume  to:  Human  Resources,  Abilene  Re¬ 
porter-News,  P.O.  Box  30,  Abilene,  TX, 
79604.  E-mail:  apply@reporternews.com 
FAX:  (915)  670-5270. 

View  position  description/requirements  at: 
www.scripps.com  EOE. 

^ANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


i  _ ADVERTISING _ 

REGIONAL  SALES  MANAGER 
I  Tri-State  Pennysaver  (NY,  NJ,  CT)  largest  dF 
j  rect  mail  publishing  company  has  an  oppor- 
I  tunity  for  a  results-oriented,  person  to  work 
j  as  a  Regional  Sales  Manager.  You  will  be 
responsible  for  managing,  training  and  moth 
vating  a  staff  to  meet  revenue  budgets.  You 
must  possess  prior  sales/management  ex¬ 
perience.  Salary  $60-80K  commensurate 
with  experience.  Bonus  program  $25K  plus 
1  expenses  and  benefits.  Fax/send  resume  to 
I  S.  Boering,  (914)  347-2429  or  call  (914) 
592-5222.  Pennysaver,  101  Executive 
I  Boulevard,  Elmsford,  NY  10523. 

j  ADVERTISING  DIRECTOR 

j  The  Mercury,  a  7  day  daily  newspaper  in 
the  suburban  Philadelphia  area  has  an  im- 
I  mediate  opening  for  an  experienced  Ad  DF 
1  rector  to  lead  our  talented  advertising 
[  staffs.  Successful  candidate  will  possess  a 
j  proven  track  record  in  sales  management, 
be  well  acquainted  with  budgeting/fore- 
!  casting,  and  able  to  develop  creative  sale 
strategies  and  features  to  grow  revenue. 

!  We  are  looking  for  a  strong  “lead  by  example” 
manager  to  build  upon  the  successes 
i  already  in  place.  This  is  a  challenging  op- 
I  portunity  in  a  nice  suburban  community.  We 
offer  a  competitive  salary,  fringe  benefits, 

I  401(k),  and  bonus  plan.  Send  or  fax  your 
j  resume  to  Dennis  Pfeiffer,  publisher.  The 
Mercury,  24  N.  Hanover  Street,  Pottstown, 
PA  19464.  Fax:  (610)  327-1931. 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

-  details  at  www.editorandpublisher.cxxn - 


RETAIL  ADVERTISING  MANAGER 
ANG  Newspapers,  publisher  of  eight  daily 
and  twelve  weekly  newspapers  in  the  San 
Francisco  Bay  Area,  is  hiring  smart, 
creative,  advertising  sales  managers.  We 
offer  advertisers  a  variety  of  newspaper, 
online,  magazine,  and  direct  mail  products 
and  want  enthusiastic,  effective  sales  leaders 
who  can  manage  multiple  products.  We 
offer  managers  career  opportunities,  sup¬ 
port,  and  room  to  grow  and  learn.  In  addition 
to  living  in  the  most  exciting  region  of 
the  country,  we  offer  salary  and  bonus 
packages  in  the  $60k-$80k  range,  full  bene¬ 
fits,  and  a  car  allowance.  Please  E-mail: 
hr@angnewspapers.com  (text  only) 
Subject:  Sales  Manager  or 
FAX:  (510)  293-2725. 


:  ADVERTISING  DIRECTOR 

I  The  Northeast  Mississippi  Daily  Journal,  a 
locally  owned  35,000  circulation  regional 
!  daily  based  in  Tupelo,  MS  (midway  between 
,  Memphis  and  Birmingham)  seeks  an  adver- 
:  tising  director  to  lead  a  30  person  depart- 
j  ment.  An  outside  consultant  is  currently  re- 
I  organizing  and  upgrading  the  department. 
Management  is  committed  to  building  an 
aggressive,  innovative  sales  and  design 
group  that  will  rapidly  become  an  industry 
leader.  Future  emphasis  will  focus  on  revenue 
growth,  new  product  development  and 
j  sales  force  integration  with  surrounding 
j  company  owned  weekly  newspapers.  Send 
I  or  E-mail  a  cover  letter,  resume  and  salary 
j  expectations  to: 

i  Jeffrey  Green,  President 

I  Media  Solutions  Consulting  Group 
I  1 1 2  N.  East  Street,  Suite  C 

Tampa,  FL  33602 
FAX:  (813)  2294)982 
E-mail:  jeff.green@mediasolutionscg.com 


The  OMAHA  WORLDUERALD 
Nebraska’s  largest  state-wide  newspaper 
is  currently  hiring  for  the  following  positions 
EMPLOYMENT  AD  MANAGER 
This  is  a  new  position  with  responsibilities 
to  increase  employment  advertising  market 
share  through  innovative  ideas  that  include 
print,  internet  and  other  media  venues.  This 
management  position  needs  to  direct  and 
manage  the  sales  staff,  help  with  goal  set¬ 
ting,  budgeting,  sales  activities,  problem 
solving,  be  innovative,  plus  other  activities 
that  lead  to  a  successful  sales  organization. 
Previous  Advertising,  Sales  management 
and  Human  Resource  experience  are  desir¬ 
able.  Some  travel  is  required.  Computer  ex¬ 
perience  necessary  w/  Word,  Excel,  Power 
Point  plus  Internet  knowledge  &  experience. 

ADVERTISING  ACCOUNT  EXECUTIVE 
This  is  a  new  Advertising  Account  Executive 
position  to  call  on  Human  Resource  Profes¬ 
sionals.  Position  requires  development  of 
new  and  existing  accounts  to  increase  market 
share.  This  person  will  work  closely  with 
the  existing  sales  staff  in  the  growth  of  cur¬ 
rent  accounts  and  development  of  new  ac¬ 
counts.  Must  be  able  to  work  independently, 
organize,  plan,  and  schedule  multiple 
presentations  that  effectively  are  focused 
on  key  priorities.  Ability  to  perform  customer 
needs  assessment,  find  solutions  and  im¬ 
plement  a  sales  action  plan  are  required. 
Some  travel  is  required.  Computer  experi¬ 
ence  necessary  with  Word,  Excel,  Power 
Point  plus  Internet  knowledge  and  experi¬ 
ence.  Advertising  Sales  and  Human  Resource 
experience  are  desirable. 

Please  send  resume  with  salary  requirements 
to: 

Recruiter 

Omaha  Woiid+lerald 

1334  Dodge  St.,  Omaha,  Nebraska  68102 
Or  apply  online:  dbuscher@owh.com 


DISPLAY  ADVERTISING  DIRECTOR 

The  Cincinnati  Enquirer  is  seeking  a  Display  Advertising  Director  to  lead  sales  performance 
in  the  department.  The  Cincinnati  Enquirer  is  a  part  of  The  Gannett  Company  Inc.,  the  na¬ 
tion’s  largest  newspaper  company.  The  Cincinnati  Enquirer  has  a 
daily  circulation  of  200,000  and  315,000  on  Sunday.  This  position  develops  and  executes 
strategies  to  grow  retail  and  national  revenues,  market  share  and  advertising 
account  base.  This  position  is  also  responsible  for  product  service  development  in 
the  areas  of  distribution,  special  sections  and  vendor  co-op  programs. 

The  Director  will  oversee  growth  in  local  territories,  new  business,  major  category  ac¬ 
counts/national  and  preprint  sales.  The  qualified  candidate  will  have  a  minimum  of 
five  years  successful  and  progressive  newspaper  sales  leadership  experience  in  a 
mid  size  to  large  sales  organization.  A  consistent  track  record  of  growing  new  and 
existing  revenues  is  required. 

The  candidate  must  possess  outstanding  sales  management  skills  that  lead  and  direct  oth¬ 
ers  to  achieve  sales  and  company  objectives.  A  four-year  college  degree  in 
business  or  a  related  field  is  preferred.  We  offer  excellent  benefits  and  a  competitive 
compensation  package.  Interested  candidates  should  send  their  resume  to: 

The  Cincinnati  Enquirer 

312  Elm  Street,  Cincinnati,  OH  45202-2739 
E-mail:  hr@enquirer.com 
FAX;  (513)  768-8210 

An  Equal  Opportunity  Employer 


www.editorandpublisher.com 
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CONSUMER  SERVICES  MANAGER 
Are  you  a  self-starter  and  able  to  initiate 
new  programs?  Do  you  have  Circulation 
database  management  experience?  Can  you 
find  a  way  for  the  customer  to  always  be 
right?  If  yes,  yes,  yes  is  your  answer  then 
consider  a  move  to  our  circulation  manage¬ 
ment  team.  We  are  growing  circulation  and 
need  an  individual  who  will  be  responsible 
for  the  satisfaction  of  customer  needs  and 
the  integrity  of  our  database. 

Candidate  must  have  a  college  degree  and 
a  proven  successful  record.  Job  requires 
the  ability  to  work  with  minimal  direct  super¬ 
vision  and  to  complete  assignments  in  a 
timely  manner.  Must  have  strong  analytical 
skills,  ability  to  solve  problems,  make  deci¬ 
sions,  and  communicate  them  effectively 
throughout  the  organization.  This  manager 
reports  to  the  Vice  President  of  Circulation. 
Pay  based  on  experience  and  is  a  combina¬ 
tion  of  salary  and  incentive. 

Lexington,  Kentucky  is  a  well-educated,  af¬ 
fluent  market.  Come  see  why  our  people 
love  it  here. 

Send  resume  and  salary  history  to: 

Cindy  Frazer,  Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Or  E-mail:  cfrazer@herald-leader.com 
EEOM/F 

STATE  CIRCULATION  MANAGER 
The  Chattanooga  Times  Free  Press 
currently  has  an  opening  for  State  Circulation 
Manager.  Seeking  candidates  with 
strong  people  skills,  a  great  work  ethic; 
knowledge  and  a  desire  to  supply  top  notch 
customer  service.  Send  resume  and  salary 
requirements  to  Barry  Pearcy,  circulation 
manager.  The  Chattanooga  Times  Free 
Press,  400  E.  Eleventh  Street, 
Chattanooga,  TN  37403  or  E-mail  to: 
bpearcy@timesfreepress.com 


CIRCULATION  DIRECTOR 
The  Princeton  Packet,  Inc.  is  a  family-owned 
group  of  award-winning  weekly  publications 
covering  Central  NJ  and  Bucks  County,  PA. 
We  have  a  key  opening  for  Circulation  Direc¬ 
tor  at  Princeton,  NJ  headquarters.  Respon¬ 
sibilities  include  the  direction  and  oversight 
of  the  department  including  telemarketing 
sales,  door-to-door  and  kiosk  sales,  market¬ 
ing,  NIE,  transportation,  single  copy  sales, 
budgeting,  forecasting,  customer  retention, 
postal  relations  and  community  relations. 
Must  have  significant  experience  in  newspa¬ 
per  circulation,  preferably  with  a  sales  ori¬ 
entation;  college  degree  is  preferred. 
Knowledge  of  postal  regulations  (primary 
delivery  through  mail  and  newstands)  and 
Audit  Bureau  of  Circulation  a  plus.  Experience 
in  single  copy  sales,  subscription  promotion, 
budgeting  and  community  sales  essential; 
some  carrier  delivery  system  experience 
helpful.  Must  be  thoroughly  educated 
in  transportation  management.  PC  literacy, 
excellent  skills  in  MS  Excel  and  Word  and 
familiarity  with  the  Web  required.  Experi¬ 
ence  with  circulation  computer  systems  and 
a  valid  driver’s  license  required.  Qualified 
applicants  should  send  their  resume,  in¬ 
cluding  cover  letter  and  salary  history  to: 

The  Princeton  Packet,  Inc. 

P.O.  Box  350,  Princeton,  NJ  08542 
FAX  to:  (609)  921-8648 
Or  E-mail  to:  HR@pacpub.com 
Visit  our  website  at:  www.packetonline.com 
EOE 


CIRCULATION  DIRECTOR 
15,000  copy  daily  in  Zone  4.  Great  oppor-  j 
tunity  in  highly  competitive  market.  Send  re-  | 
sumes  and  salary  history  to  Box  2774,  Editor  j 
&  Publisher  Classified,  770  Broadway,  i 
7th  Floor,  New  York,  NY  1 0003  or  E-mail: 

hpreuss@editorandpublisher.com  i 
with  Box  #  in  the  subject  line 


;  CIRCULATION  DIRECTOR  i 

The  Register  Citizen,  a  10,000  circulation  | 
daily  is  seeking  a  hands-on  Circulation  Di-  | 
I  rector  to  lead  our  team.  Good  leadership  i 
[  and  management  skills  are  required,  along  j 
with  a  strong  commitment  to  growing  the  ! 
I  circulation  base.  Customer  service  experi-  j 
I  ence  is  especially  preferred.  ! 

’  Our  circulation  professionals  enjoy  a  com-  j 
I  petitive  compensation  package  and  a  huge  j 
opportunity  to  build  a  career  with  The  Journal  ! 
Register  Company.  If  you  are  up  to  the 
challenge,  send  your  resume,  including  sala¬ 
ry  expectation  to:  I 

I  Publisher,  The  Register  Citizen  i 

I  190  Water  Street,  Torrington,  CT  06790  ! 

i  Or  E-mail:  rpazdziorko@journalregister.com  i 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


I  MAJOR  METRO  in  the  Midwest  is  looking  for  j 
a  confident,  team-oriented  person  with 
great  inter-personal  skills  to  head  our  NIE 
department.  The  right  person  will  need  a 
college  degree,  preferably  with  an 
emphasis  on  education.  Primary  areas  of  ' 
responsibility  would  be  the  NIE  and  college  i 
readership  programs  including  the  devel-  i 
opment  and  implementation  of  fundraising 
efforts  and  classroom  curriculum.  Competi¬ 
tive  salary  and  excellent  benefits  package. 
Send  resume  to: 

I  Box  2775,  Editor  &  Publisher  Classified 
I  770  Broadway,  7th  Floor,  NY,  NY  10003 


EDITORIAL 


ASSISTANT  CITY  EDITOR  j 

I  Here's  your  opportunity  to  grow  in  a  major 
[  news  group  at  an  award-winning  paper.  The 
Springfield  (OH)  News-Sun,  a  Cox  newspaper, 
is  seeking  an  assistant  city  editor.  This 
30,000  daily  and  40,000  Sunday  paper  is 
located  between  Columbus  and  Dayton. 
Candidates  should  have  some  management 
experience,  possess  strong  organizational 
j  and  communication  skills  and  be 

aggressive  on  local  news  coverage.  We  offer 
a  competitive  salary  and  benefits,  including  a 
401(k)  plan  with  a  company  contribution. 
Send  resume  to  Jack  Bianchi,  managing  edi¬ 
tor,  Springfield  News-Sun,  202  N. 

Limestone  Street,  Springfield,  OH  45503. 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ASSISTANT  CITY  EDITOR 
The  Philadelphia  Tribune,  America’s  oldest 
and  the  Greater  Philadelphia  region’s  largest 
newspaper  serving  the  African-American 
community  is  seeking  an  assistant  city  editor. 
We  are  looking  for  candidates  with 
strong  editing  skills  and  the  ability  to  super¬ 
vise  reporters.  Minimum  of  five  years  pro- 
j  fessional  newspaper  experience.  Fax  re- 
I  sumes  to:  HR  Department,  (215)  735-3612. 


CITY  EDITOR:  The  Coshocton  Tribune,  a  daily 
Gannett  paper  in  Central  Ohio,  is  seeking 
a  city  editor  with  strong  editing  and  coaching 
skills  to  lead  its  news  team.  This  person 
must  be  highly  organized,  able  to  handle 
multiple  tasks  under  pressure  of  deadlines 
and  have  a  vision  for  and  commitment  to 
community  journalism.  Apply  to: 

Brooky  Brown,  Managing  Editor 
Coshocton  Tribune 
P.O.  Box  10,  Coshocton,  OH  43812 
bbrown@nncogannett.com 

COPY  EDITOR 

The  Columbus  Dispatch,  a  perennial 
award-winner  among  the  metropolitan  daily 
newspapers  in  Ohio,  needs  a  superlative 
copy  editor.  We’re  looking  for  someone  as 
committed  to  excellence  as  we  are  at  this 
family  owned  enterprise  in  the  state’s 
fastest-growing  region.  We  want  a  news 
junkie  who  loves  words  and  knows  how 
they’re  supposed  to  fit  together,  who  can 
fill  holes  like  a  road  crew  and  write  headlines 
that  distill  a  story  like  a  fine  bourbon. 
Three  years  of  experience  at  a  daily  news¬ 
paper  are  required.  Design  skills  are  a  plus, 
but  the  words  come  first.  A  sense  of  humor 
wouldn’t  hurt,  either.  We  expect  a  lot  from 
our  people,  so  we  pay  them  well  and  provide  | 
excellent  benefits.  Send  your  resume 
and  clips  to  The  Columbus  Dispatch,  Human 
Resources  Department,  34  S.  Third  Street, 
Columbus,  OH,  43215. 


WRITER/RESEARCHER  needed  for  Classi¬ 
fied  Intelligence  consulting  group. 

Details  at:  aimgroup.com 

ASSISTANT  METRO  EDITOR/STOTE 
The  News  &  Observer  of  Raleigh  seeks  an 
Assistant  Metro  Editor  with  primary  respon¬ 
sibility  for  non-governmental  state  cov¬ 
erage.  This  editor  would  work  with  general 
assignment  reporters  to  plan  and  execute 
sharp  coverage  of  stories  around  North 
Carolina  interesting  to  readers  in  the  Ra- 
leigh-Durham-Chapel  Hill  region.  This  editor 
would  work  closely  with  the  Capitol/State 
editor.  Candidates  should  have  3-5  years 
experience  as  an  assigning  editor;  strong 
reporting  background  preferred. 

Interested  applicants  should  send  resume, 
cover  letter,  samples  of  work  and  several 
references  to  Melanie  Sill,  The  News  &  Ob¬ 
server,  215  S.  McDowell  Street,  Raleigh, 
NC  27601.  No  calls  or  E-mails,  please. 


BUSINESS  WRITER  -  The  Columbian’s  Busi¬ 
ness  News  section  -  a  3-year  winner  of  the 
Society  of  American  Business  Editors  & 
Writers  “Best  in  Business”  award  for  news¬ 
papers  with  less  than  125K  circulation  -  is 
looking  for  a  talented  business  writer  to  join 
our  staff  in  beautiful  Southwest  Washington. 
The  successful  applicant  will  have  high  ener¬ 
gy,  an  exceptional  ability  for  generating  story 
ideas  and  at  least  3  years  of  daily  with 
an  emphasis  on  business  writing  including 
“breaking  news”  and  in-depth  reports.  We 
offer  a  competitive  compensation  and  benefit 
plan  including  22  paid  days  off  a  year 
and  401(k)/profit  sharing.  If  you’re  up  to 
this  challenge  please  send  your  resume, 
cover  letter  and  10-15  examples  of  your 
writing  to:  The  Columbian,  HR,  P.O.  Box 
180,  Vancouver,  WA  98666. 


COPY  EDITOR/PAGE  DESIGNER 
The  Daytona  Beach  News-Journal,  a  family- 
owned,  100,000  daily  serving  a  two  county 
area  on  Florida’s  east  coast,  is  seeking  a 
copy  editor/page  designer  for  the  Night 
News  Desk.  Candidates  should  have  at 
least  five  years  copy  desk  experience  and 
be  skills  in  page  layouVdesign/pagination. 
Mail  or  E-mail  a  cover  letter,  resume  with 
references  and  clips  to  Chris  Seymour,  dep¬ 
uty  managing  editor-production,  Daytona 
News-Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831.  E-mail: 

chris.seymour@news-jrnl.com 

EDITOR 

Join  the  New  Bern  Sun  Journal  as  top 
editor.  This  growing  15,000  circulation  AM 
paper  is  in  beautiful  eastern  North  Carolina, 
on  two  navigable  rivers,  45  minutes  from 
the  beach,  in  the  historic  colonial  capital  of 
NC.  Successful  candidate  must  possess  su¬ 
perior  leadership,  writing  and  editing  skills. 
Ability  to  plan  and  execute  daily  coverage 
and  special  projects,  lead  a  staff  of  18,  in¬ 
teract  with  the  community,  work  with  other 
regional  editors,  write  editorials  and  columns 
is  essential.  Knowledge  of  and  commitment 
to  pursuing  Readership  Institute 
findings  a  plus.  Apply  by  June  12,  2002  to 
M.  Saltzer,  Freedom  ENC  Communications, 
3200  Wellons  Boulevard,  New  Bern,  NC 
28562.  Or  E-mail: 

maureen_saltzer@link.freedom.com 


j  EDITOR:  TRI-WEEKLY  NEWSPAPER 
j  Award-winning  community  newspaper  in 
I  north  central  West  Virginia  (Zone  3)  is  in 
i  search  of  an  Editor  to  join  its  editorial  team. 

!  Potential  candidates  will  have  at  least  3  yrs 
j  community  newspaper  experience,  2  yrs 
I  management  experience  as  well  as  strong 
I  editing  skills,  page  layout  and  photography 
I  experience.  Pay  $25-30K  DOE  with  excellent 
growth  potential.  Please  send  resume 
to:  Stacey  Creecy,  P.O.  Box  1278,  Huron, 

SD  57350;  E-mail:  SNCemail@aol.com 
Call:  (800)  859-3045,  ext  429. 

GENERAL  AS'SIGNMENT  REPO^^ 
FLORIDA  TODAY,  a  90,000  Gannett  news¬ 
paper  on  the  Space  Coast,  seeks  a  general 
assignment  reporter.  Minimum  5-years  ex¬ 
perience,  at  least  three  years  at  a  daily. 
We’re  looking  for  an  investigator  -  someone 
with  a  track  record  of  breaking  news  on 
state  and  regional  issues  based  on  aggres¬ 
sive  records  research  and  computer- 
assisted  analysis.  Depending  on  experi¬ 
ence,  may  also  cover  politics,  growth,  federal 
courts  or  military  affairs  on  a  part-time 
basis.  We  offer  competitive  pay,  great  ben¬ 
efits  and  a  strong  work  environment.  E-mail 
cover  letter,  resume  and  salary  requirements 
to  mreed@brevard.gannett.com. 

MANAGING  EDITOR 

The  Lebanon  (Tennessee)  Democrat,  an 
8,500  five-day  paper  located  in  fast¬ 
growing  Wilson  County  25  miles  east  of 
Nashville,  seeks  a  managing  editor.  The 
Democrat  was  recently  purchased  by  San¬ 
dusky  Newspapers,  Inc.  Send  resume,  ref¬ 
erences  and  salary  requirements  to  David 
Rau,  President,  Sandusky  Newspapers,  17 
Pope  Avenue,  Executive  Park,  Suite  3A,  Hilton 
I  Head  Island,  SC  29928. 


Advertisers  call  Michele  Golden  at  (6461654-5304 
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HERALD  NEWS 

Our  38,500<irculation  daily  in  northeastern 
New  Jersey,  just  25  minutes  from  Times 
Square,  is  looking  for  journalists  committed 
to  excellence  and  enterprise  as  we  create  a 
new  newspaper  for  our  vibrant,  multicultural 
community.  We  need: 

SPORTS  EDITOR  to  lead  a  staff  of  nine  in 
telling  the  story  of  sports  in  our  communities. 
For  us,  the  state  high  school  football 
championship  held  just  down  the  road  in 
Giants  Stadium  is  as  important  as  the  pro 
games  played  there.  We  want  an  innovative 
pro  with  a  wordsmith’s  touch  on  copy  and  a 
painter’s  eye  for  pages  as  well  as  substantial 
experience,  including  at  least  three 
years  as  a  supervisor.  Fluency  in  Spanish  a 
plus;  experience  must  be  daily.  Write: 

Scott  West,  Managing  Editor 
wests@northjersey.com 
ASSISTANT  ASSIGNMENT  EDITOR  to  help 
lead  our  daily  news  report.  We  seek  a  skep¬ 
tical  editor  with  energy  and  enthusiasm  who 
has  a  proven  record  of  effective  newsroom 
teamwork.  Required:  one  year  of  editing,  or 
comparable  reporting  background.  Write: 

Stephen  McCarthy 
Managing  Editor/Assignment 
mccarthys@northjersey.com 
Competitive  salaries,  excellent  benefits. 
Send  your  resume,  references,  salary  history 
and  work  samples  to  the  appropriate 
editor  at  Herald  News,  1  Garret  Mountain 
Plaza,  P.O.  Box  471,  West  Paterson,  NJ 
07424. 


MOUNTAIN  PARADISE 

Oregon’s  premier  hunting,  fishing  and  arts 
community,  Wallowa  County,  needs  a 
strong  news/editorial  leader  for  award  win¬ 
ning  weekly.  Bring  your  gear,  good  repor¬ 
ting,  writing  and  editing  skills  to  this  mountain 
paradise.  Must  also  be  a  good  leader, 
manager  of  people.  Part  of  a  strong,  family 
owned  newspaper  group,  the  job  includes 
some  writing  for  a  regional  Sunday,  and  full 
online  reader  service.  Minimum  three  years 
management  experience  required.  Profit 
sharing,  401K,  other  benefits.  Send 
resume  and  clips  to  C.K.  Patterson,  P.O. 
Box  2048,  Salem,  OR,  97308,  or: 

ckpat@capitalpress.com 


STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Ft.  Lauderdale  and  St. 
Louis.  We’re  looking  for  reporters  who  un¬ 
derstand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  be  able  to  create  in-depth,  well-crafted 
stories  that  explore  the  issues,  events  and 
personalities  of  their  community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
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i  REPORTER 

VNU  a  leading  business-to-business  informa-  | 
tion  company  has  a  great  career  | 
opportunity  for  a  Reporter  to  join  one  of  its  j 
top  weekly  publications.  Responsibilities  will  I 
!  include  covering  the  television  stations,  writ-  I 
I  ing  features  and  updating  website  daily.  | 
!  Ideal  candidate  will  have  at  least  2  years  of  ; 
I  reporting  experience  plus  a  degree  in  Jour-  ■ 
I  nalism  or  related  field.  Must  be  able  to  ; 
1  write  under  tight  deadlines;  knowledge  of  | 
I  the  television  business  is  a  plus. 

Send  resume  with  cover  letter  indicating  ‘ 
I  salary  requirements  to: 

I  VNU  Business  Publications 

HR  Department  -  EJ 

i  770  Broadway,  7th  Floor,  NY,  NY  10003 
I  jobs@vnubusinesspublicationsusa.com 

Fax:  (646)  654-5362  i 


I  SPORTS  COPY  EDITOR  ! 

FLORIDA  TODAY,  a  90,000  Gannett  news-  | 
paper  on  the  Space  Coast,  seeks  a  sports  i 
copy  editor/page  designer  with  solid  knowl¬ 
edge  of  AP  style,  grammar  and  basic 
design  principles.  Minimum  5-years  experi- 
I  ence  on  a  daily.  Applicant  will  fill  variety  of 
I  roles,  including  working  wires,  slot,  i 
j  headline  writing  and  section  front  and  inside  ' 
I  pages.  We  offer  competitive  pay,  great  ben-  | 
i  efits  and  a  strong  work  environment.  E-mail  \ 
\  cover  letter,  resume  and  salary  requirements 
i  totcliffor@brevard.gannett.com. 


i  NEWS  EDITOR 

i  The  Loudoun  Times-Mirror,  an  award  i 
winning  community  weekly  in  Leesburg, 
seeks  a  news  junkie  to  oversee  newsroom,  1 
covering  one  of  the  fastest-growing  counties  I 
in  America.  Applicant  must  have  “strong  de-  ; 
sign  and  headline  writing  skills”,  love  commu-  i 
nity  journalism  and  work  well  with  a  team  of  I 
professional  journalists.  Comprehensive  ben-  j 
efits  package  offered,  including  a  401(k).  ; 
Send  resume  and  references  with  cover  letter  ! 
to  Leigh  Schilling,  Times  Community  Newspa-  i 
pers,  13873  Park  Center  Rd.,  #301,  Hern-  j 
don,  VA  20171,  E-mail  them  to  | 
lschilling@timespapers.com  or  FAX  to:  I 

(703)435-9754.  EOE  ; 


The  Patriot-News  of  Harrisburg,  PA,  is  looking  ; 
for  an  ASSISTANT  CITY  EDITOR  to  help 
i  oversee  our  night  operations  and  some  spe-  > 
I  cial  projects.  The  ideal  candidate  has  | 
strong  editing  skills,  sound  news  judgment,  | 
;  a  passion  for  local  news  and  an  affinity  for  j 
j  working  with  other  journalists.  We  are  a  ] 
i  growing  103,000  (154,000  Sunday)  circula-  | 
tion  Newhouse  newspaper  in  the  rolling  Sus-  | 
!  quehanna  River  countryside.  It’s  a  diverse  ; 
I  region.  We  cover  Amish  farm  country  and  ' 
steel  mills,  urban  renewal  and  suburban  ; 
sprawl  -  not  to  mention  a  state  capital  that  i 
takes  a  back  seat  to  no  one  in  political  chi-  ' 
canery.  We  are  committed  to  a  broad  range 
of  news,  from  community  journalism  to  i 
award-winning  investigations.  Send  letter,  j 
;  resume  and  examples  of  your  work  to  City  ! 
!  Editor  Bob  Heisse,  P.O.  Box  2265,  Harris-  | 
j  burg,  PA  17105.  j 


Editor  &  Publisher 
mail,  fax,  or  e-mail  line 
advertising  copy 


EDITORIAL 


THE  SEATTLE  POST-INTELLIGENCER’S  ; 
news  desk  is  growing.  We’re  looking  for  : 
page  designers  and  copy  editors  with  three 
years  of  experience  at  a  daily  newspaper. 

To  join  this  top-notch  desk,  copy  editor  can¬ 
didates  will  need  proven  initiative  and  a  pas¬ 
sion  for  the  language  and  the  craft  of  headline 
writing.  You’ll  need  to  work  effectively 
with  editors  and  reporters  on  deadline,  and,  ; 
most  important,  have  fun  doing  it. 

Page  designers  should  have  a  flair  for  visual  i 
storytelling  and  an  ability  to  work  collabo-  i 
ratively  with  photo,  graphics  and  news  de-  i 
partments.  Pagination  experience  is  a  must,  | 
but  good  news  judgment,  an  eye  for  detail  \ 
and  grace  under  deadline  pressure  are 
equally  important.  Send  'esume,  references, 
work  samples  and  a  cover  letter  to: 

Janet  Grimley,  AME,  The  Seattle  P-l 
101  Elliott  Avenue  W.,  Seattle,  WA  98119 
Or  E-mail:  picandidates@seattlepi.com 


FINANCE 


CONTROLLER 

Progressive  newspaper  group  based  in 
New  England  has  an  outstanding 
opportunity  to  direct  the  accounting  efforts 
of  a  community  newspaper.  Seeking  a 
high-energy  person  with  a  minimum  of  3-5 
years  experience  as  a  Controller  and  a  B.S. 
in  Accounting/Finance.  CPA  a  plus.  Top 
notch  pay  and  excellent  company  benefits. 
Please  send  cover  letter  specifying  salary 
requirements  and  resume  to: 

hpreuss@editorandpublisher.com 
With  Box  2765  in  the  subject  line 


MAILROOM 


ASSISTANT  MAILROOM  MANAGER  with  ex¬ 
perience  for  daily  newspaper  in  Athens.  GA  j 
to  manage  part-time  crews  and  operate  ; 
mailroom  equipment  at  night.  High  School 
graduate  with  some  college  or  tech  school 
preferred;  1-t-  years  supervisory  experi¬ 
ence.  Excellent  pay  and  benefits.  Fax  to 
(706)  559-7100;  gac@onlineathens.com  or 
P.O.  Box  912,  Athens,  GA  30603.  EOE 


PRESSROOM 


PRESSROOM  MANAGER 
East  coast  daily  newspaper  is  seeking  a 
Pressroom  Manager  to  oversee  the  entire 
printing  operations.  The  ideal  candidate 
must  have  demonstrated  strong  people  and 
leadership  skills,  a  good  problem  solver 
and  someone  who  can  build  a  team.  We  offer 
a  competitive  salary  and  comprehensive 
benefit  package  including  401(k).  Please 
forward  cover  letter  and  resume  to: 

Box  2792,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


GROUP  PRODUCTION  FACILITY  MANAGER 
wanted  to  manage  Wick  Communications’ 
printing  operation  on  the  “Northshore”  of 
New  Orleans.  We  publish  two  dailies,  two 
semi-weeklies,  and  more  in  this  group  facility. 
Need  a  top-notch  production  manager 
to  make  it  operate  efficiently  and  help  it 
grow.  Good  staff  but  need  a  strong  leader. 
Willing  to  pay  to  get  right  person,  plus  ex¬ 
cellent  benefits,  bonus  plan  and  more.  Con¬ 
tact  Will  Chapman,  Group  Manager, 
(337)  365-6773  or  E-mail: 
will.chapman@wickcommunicatjons.com 


PRESSROOM 


PRESS  SUPERVISOR 

Come  to  Colorado  and  build  your  career 
with  a  company  you’ll  love.  Imagine  working 
with  a  team  of  motivated,  positive  people. 
Now  imagine  doing  this  within  an  hour  of 
Denver  and  30  minutes  of  the  Rocky  Moun¬ 
tains.  If  you  have  worked  as  a  lead  pressman 
or  supervisor  on  a  Goss  Urbanite 
press  with  experience  running  four-section 
newspapers,  we  may  want  to  talk  to  you. 
See  why  over  90%  of  our  employees  rated 
us  as  a  great  place  to  work!  Please  send 
your  resume  and  references  to:  Press  Su¬ 
pervisor  c/o  Brenda  Haines,  Greeley 
Tribune,  P.O.  Box  1690,  Greeley,  CO 
80632  or:  haines@greeleytrib.com 


SALES 


RETENTION  SUPERVISOR 
Nevada’s  largest  newspaper  is  seeking  a 
retention  supervisor  to  coach  retention  spe- 
i  cialists  working  with  the  latest  predictive  di- 
I  aling  technology.This  is  a  great  opportunity 
j  to  advance  your  sales  management  career 
to  a  new  level  while  you  visibly  make  a  dif¬ 
ference.  Minimum  qualifications  include  1-3 
years  supervisory  experience  in  a 
teambuilding  environment,  demonstrated 
ability  to  make  and  exceed  quota,  ability  to 
implement  teleselling  sales  training,  and  ex¬ 
perience  with  predictive  dialers.  Must  also 
have  business  to  consumer  experience,  cre¬ 
ative  problem  solving  skills,  and  flexibility  in 
a  startup  realm.  We  offer  a  competitive 
base  salary  with  monthly  bonus  program, 
paid  time  off,  a  comprehensive  health  insur¬ 
ance  plan,  and  the  chance  to  work  in  one  of 
the  country’s  most  exciting  cities.  Please 
submit  resume  with  cover  letter  to: 

Las  Vegas  Review-Journal 
Human  Resources 
P.O.  Box  70 

Las  Vegas,  NV  891250070 
or  E-mail  to:  mpeavler@lvrj.com 
Pre-employment  drug  screen  required 
Equal  Opportunity  Employer 


-POSITIONS  WANTED- 


_ CIRCULA-nON _ 

'  CIRCULATOR:  Experienced,  mature  profes- 

I  sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 

.  RESULTS  ORIENTED  Zone  5  Circulation 
Manager  with  20-i-  years  major  metro  and 
national  publication  experience  seeking  new 
challenge  in  Zones  4,6,8  or  9.  Strong  people, 
operational  and  sales/marketing  skills. 

Contact:  circmgr2002@aol.com 


E&P'S  CLASSIFIED 
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place.  I 

I  888.825.9149  i' 


www.editorandpublisher.com 


NEW  2002  EDITION  AVAILABLE  NOW! 


YKAR  KOOK 
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EDITORt^  PUBLISHER 

INTERNATIONAL 


E&P’s  Internationi  Year  Book  is  th^RRin^ 
Rood  to  reac^nkhe^fonnation  you  need 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  US.  &  Canadian  Dailies 

•  US.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  US.  &  Canadian  Community  Weeklies 

•  US.  &  Canadian  Shopper/TMC  Publications 

•  US.  &  Canadian  Specialty  &  Niche  Publications 

•  US.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


EDITORS? 

PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  an  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 

And  Part  3  is  a  phone  directory  of  all  the  major  players  in  bath  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  end  demographic  projections  and  much  morel 

INTERNATIONAL  YEAR  BOOK  NOW  AVAILABLE  ON  CD-ROM.  For  foster 
service  or  for  informotion  on  our  CD-ROMs,  coll  1-888-612-7095. 
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All  the  critical  data 
you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 


m  2002  1-888-612-7095^ 
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{continued  from  page  14}  makes  a  paper 
think  twice  about  adding  a  few  more  pages 
to  target  only  a  slice  of  its  audience.  That’s 
why  when  Newsday  decided  to  launch  a 
product  for  high-schoolers  two  years  ago,  it 
developed  a  stand-alone  sports  publication 
for  distribution  in  schools  only.  Schneider 
sees  Newsday  creating  a  hybrid  of  print 
with  broadcast  or  Web.  As  for  the  main 
paper,  he’s  wary  of  changing  it  too 
drastically:  “I’m  not  for  driving  older 
readers  out  of  the  paper.” 


ff^ViCTauncg 


pleasures 


Get  kids  where  they’re  reading:  Papers  hope 
Web  sites  will  draw  young  readers  to  print. 


Kids  say  the  damdest  things 

Still,  most  papers  recognize  they  can’t 
expect  youths  to  one  day  become  loyal 
subscribers  unless  they  broaden  the  appeal 
of  the  core  product.  Most  efforts  have  gen¬ 
erally  consisted  of  kids’  sections  or  youth- 

related  stories  sprinkled  - 

throughout  the  paper.  Fl  ITIS 

Each  is  problematic,  ^  ^ 

though.  Changing  the 
entire  paper  too  much  runs 
the  risk  of  alienating  older 
readers.  Yet  major  sections  ^ 
may  seem  out-of-touch  to  gsrss 

teens  and  young  adults 
when  middle-age 
reporters  pick  and 
write  the  stories.  As  a 
result,  says  Larry 
Olmstead,  assistant 
vice  president  for 
news  at  Knight 
Ridder,  many  adult- 
written  youth  sections 
assume  that  young 
people  are  interested 
only  in  movies  and 
nightlife,  while  papers 
often  underrepresent  news  and  views  of 
young  people  in  other  sections. 

Giving  teens  editorial  control  may 
make  some  editors  squeamish,  but  the 
youth  sections  considered  the  most 
well-read  are  high  in  reader-produced 
content. 

An  upcoming  Readership  Institute 
study  of  youth  sections,  slated  for  release 
this  summer,  bears  this  out.  Teens 
surveyed  in  focus  groups  preferred  sections 
with  more  kid-produced  editorial.  “When 
you  have  kids  decide  what  the  stories  are, 
they’re  going  to  be  more  authentic,”  argues 
Lorraine  Eaton,  founder  of  The  Virginian- 
Pilot's  12-year-old  teen  section,  “757” 
(named  for  the  local  area  code),  and  the 
Youth  Editorial  Alliance,  an  organization 
of  youth-section  editors. 

Marina  Hendricks  learned  this  as  editor 
of  the  Flipside,  the  Charleston  (W.Va.) 


Gazettes  monthly  tabloid  magazine 
written  for  and  by  high-schoolers.  She 
initially  rewrote  most  of  the  copy,  but 
realized  teens’  voices  were  being  lost. 

Now,  she  explains,  “Sometimes,  we 
were  going  to  have  to  sacrifice  AP  style 
- ,  and  things  like  that 

program.” 

To  figure  out  what 
mix  of  products  will 
g:  m  turn  young  people  into 
future  subscribers, 
though,  papers  need  to 
know  much  more 
about  them,  researcher 
Bartolomeo  says. 

Today,  most 
readership  research 
focuses  on  adults  18 
and  older,  which  leaves 
newspapers  with  little 
information 
about  how 
even 
younger 
people  use 
their 
product. 

For  one, 
newspapers 
must 

understand 
how  people 
become 
readers  in 
the  first  place, 
and  at  what  age,  Bartolomeo  says.  He 
believes  the  habit  is  decided  by  age  30, 
but  concedes  it  could  be  much  lower. 

“We  don’t  know  enough  to  formulate  a 
strategy  that  would  have  a  reasonable 
chance  of  succeeding,”  he  says.  “What’s 
going  to  happen  is,  readership  is  going  to 
continue  to  erode  unless  someone  goes  to 
the  core  of  the  problem.” 

That  lack  of  knowledge  extends  to  the 
Newspaper  In  Education  (NIE)  program. 
Despite  its  nearly  50  years  of  existence. 


there’s  no  conclusive  proof  the  program 
works.  Indeed,  skeptics  would  say  using 
schools  to  introduce  kids  to  newspapers 
can  be  a  surefire  way  to  turn  them  off. 

The  Newspaper  Association  of  America 
(NAA)  Foundation  hopes  to  have  a  better 
understanding  of  NIE’s  effectiveness  next 
year,  when  it  plans  to  research  that 
question  for  the  first  time.  “People  will 
anecdotally  tell  you  they  think  it  [NIE] 
will  lead  to  future  readers  of  newspapers, 
but  nobody  has  any  hard  data,”  says  Jim 
Abbott,  manager  of  education  programs 
for  the  foundation. 

With  no  likelihood  of  a  quick  advertising 
and  circulation  payoff,  perhaps  it’s  no 
surprise  newspapers  haven’t  acted  more 


‘Life  or  Something  Like  It’ 
resonates  with  most  viewers 


$5,000  Entrepreneurship 
Journalism  Prize  for  2002 


The  Women  s  Economic  Round  Table 
Entrepreneurship  Journalism  Prize  of 
S5,000  is  awarded  annually  for  the  best 
work  in  print,  electronic  or  Internet  media 
produced  in  the  United  States,  in  English 
during  calendar  year  2001 . 

Should  demonstrate  capacity  for  explana¬ 
tory  reporting  that  illuminates  significant 
and  complex  aspects  of  entrepreneurship  in 
a  clear  lucid  style. 

Print  submissions  limited  to  3  stories/arti¬ 
cles  not  to  exceed  1500  words  per  story. 
For  the  electronic  media,  entries  must 
include  audio/visual  tape,  and  /or  transcript 
of  the  reporting.  Each  entry  must  be  sub¬ 
mitted  with  8  copies  of  exhibits  and  biogra¬ 
phies  together  with  a  $25  entry  fee.  Entries 
will  not  be  returned. 


Print  sections  like  these 
let  kids  express  themselves. 


Deadline:  June  15,  2002.  Applications  and 
further  information:  www.wert.org.  Submit 
to  Dr.  Amelia  Augustus,  President, 
Women  s  Economic  Round  Table, 

1633  Broadway,  37th  Fl., 

NY  NY  10019 
(212)492-4439 


JUNE  3,  2002  EDITOR  &  PUBLISHER  21 


( 


aggressively  where  youth  readership  is 
concerned.  Youth  sections  are  often  quick 
to  suffer  cuts  in  crunch  times  —  there  are 
plenty  of  recent  examples. 

And  that’s  a  shame,  says  Eaton,  because 
youth  sections  have  indirect  benefits.  The 
Virginian-Pilot's  teen  section,  for  example, 
helped  the  paper  develop  teen-age  sources 
and  helped  nurture  future  talent,  she  says. 

The  NAA  Foundation  is  trying  to  make 
such  cuts  less  common.  Its  2-year-old 
Teen$eek  program  is  hoping  to  make 
youth  sections  financially  viable  by  giving 
newspapers  teen  research  to  use  in  sales 
pitches  and  by  funding  sales  reps  just  for 
youth  isections. 

Contrary  to  advertiser  perceptions,  teens 
do  read  newspapers  —  or  at  least  parts  of 
them  —  and  now  there  are  some  data  to 
prove  it,  says  Toni  F.  Laws,  senior  vice 
president  of  the  NAA  Foundation,  which 
oversees  NIE.  A  survey  by  research  and 
consulting  firm  Belden  Associates  for 
Teen$eek  showed  almost  half  of  all  teens 
on  average  read  the  teen  section  in  their 
local  paper. 

Youth  sections  have  limited  revenue 
potential,  however.  Papers  may  work  for 
advertising  around  proms  and  other 
events,  but  TV  and  radio  are  better  at 
making  emotional  connections.  “It’s  not 
about  reaching  them  —  it’s  about 
connecting  with  them,”  says  Ed  Weiner, 
senior  partner  at  media-buying  firm  Media 
First  International  Inc.  in  New  York. 

It  may  be  too  late  for  newspapers  to 
significantly  change  the  reading  habits 
of  Gen  X,  whose  members  are  now 
straddling  30  —  indeed,  it  may  even 
be  growing  late  for  their  younger 
siblings  in  Gen  Y. 

The  good  news  is,  Gen  Y  seems 
to  be  more  interested  in  news 
than  Gen  X,  and  because  it’s 
bigger  in  number,  it 
stands  to  have  a  greater 
impact  on  newspaper 

Michael  P.  Smith,  ’Sum 

managing  director 

Management  Center 

group  represents  a 
“real  opportunity”  for 
newspapers,  he  says.  ' 

Reaching  this  group, 

though,  may  require  f  i 

newspapers  to  look  for  n  A 

a  new  definition  of  fe  B 

“mass  medium.”  11  u 


API  Congratulates  Four  of  Its 
Grads  on  Their  Nifty  New  Jobs! 


Way  to  go,  Julia. 

Julia  Wallace  has  been  promoted  to 
editor  of  The  Atlanta  Journal- 
Constitution.  She  is  a  graduate  of  API’s 
City  Editors  seminar  and  Executive  & 
Managing  Editors  seminar. 


Great  job,  Greg. 

Gregory  Moore  has  been  appointed 
editor  of  The  Denver  Post.  He  is  a 
graduate  of  API’s  Effective  Writing  & 
Editing  seminar. 


Good  going,  Anders. 

Anders  Gyllenhaal  has  been  named  to 
the  top  editorial  position  at  the  Star 
Tribune  in  Minneapolis.  He  is  a 
graduate  of  API’s  City  &  Metro 
Editors  seminar. 


Best  wishes,  Meianie. 

Melanie  Sills  assumes  the  Job  of 
executive  editor  at  The  News  & 
Observer  in  Raleigh,  North  Carolina. 
She  is  a  graduate  of  API’s  City 
Editors  seminar. 


■■■  American 
ill  Press 
■■■I  Institute 

Deveioping  Tomorrow’s  Leaders  Today 

www.americanpressinstitute.org 
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Former  El  Tiempo  Editor  Frarrcisco 
Santos  was  elected  vice  president  of 
Colombia  May  26.  Citing  his  presence 

Hin  the  race,  his 

family’s  Bogota  daily 
for  the  first  time  ever 
refused  to  endorse 

any  candidate. ...  Colombia’s  long  and 
bloody  memory:  Former  Pregdn  del 
Pectiico  journalist  Victor  Omar  Acosta, 
45,  was  shot  three  times  and  killed  by 
hired  assassins  in  the  city  of  Yiimbo. 
Though  he  hadn’t  worked  as  a  reporter 
for  three  years,  his  family  suspects  he 
was  killed  for  his  past  reporting,  the 
Lima,  Peru-based  institute  for  Press  and 
Society  (IPYS)  reported. ...  Ramon 
Vasquez,  legal  affairs  editor  for  Hoy 
Diario  del  Magdalena  in  northern 
Colombia,  was  kidnapped  May  16 
along  with  his  driver  Vladimir  Rebolledo 
and  intern  Nidia  Alvirez  Marino.  The 
leftist  Revolutionary  Armed  Forces  of 
Colombia  (FARC)  released  the  intern 
quickly,  but  last  week  were  still  holding 
the  other  two,  demanding  $250,000 
in  ransom  and  publication  of  a  four-page 
communique,  the  New  York-based 

Committee  to  Protect 
Journalists  reported. 

...  Chile’s  government 
announced  May  3 
it  would  seek  repeal  of  all  criminal 
defamation  and  desacato  (insult)  laws. 

...  Fidel  giveth,  Rdel  taketh  away: 

Cuba  surprised  free-press  advocates 
by  releasing  its  best-known  dissident 
writer,  Roca  Antunez  70  days  before 
the  completion  of  his  five-year 
sentence.  The  Miami-based  inter 
American  Press  Association  noted  that 
—  two  days  before  World  Press 
Freedom  Day,  May  3  —  police  detained 
■■■■■■I  and  beat  Garcell 
P6rez  of  the 
independent  news 
agency  Agencia  de 
Prensa  Libre  Oriental  who  had  been 
interviewing  a  patient  at  a  hospital  in 
eastern  Cuba. ...  Reporter  Celina 
Carquez  of  the  (fracas  daily  El  Nacional 
was  physically  assaulted  May  23  by 
supporters  of  Venezuelan  President 
Hugo  Chavez  a  few  yards  from  the 
presidential  palace,  IPYS  reported. 

—  Mark  Fitzgerald 


El  Diario’  Publisher  Jorge  Carrasco  seemed  to  be  the  real  target 
of  his  wife's  assassins.  Then  police  made  a  surprising  arrest. 


BY  MARK  FITZGERALD 

CHICAGO 


murder  and  infidelity,  an  ill-starred 
Kennedylike  family  feuding  to  control  a 
venerable  business,  a  suspect  protesting 
his  innocence  while  lying  in  the  hospital 
from  emergency  heart  surgeries  —  even  a 
shaman.  Boniface  Lopez,  a.yatiri,  said 

- - ^  Carrasco  hired  him 

K&1|¥^  to  conjure  something 

would  throw 
H  SCUSaciones  investigators  off 

Jorge  Carrasco  J.  his  trail. 

complex  as  it  goes  on,” 

just  as  he  got  the  results 
—•  =r=a— -  of  lAPA’s  journalistic 

I  investigation  into  the 
murder.  Argentinean 
I  reporter  Jorge  Elias 
5^  n  F  I  j  draws  no  conclusions 
about  Carrasco’s  guilt 
or  innocence,  but  tells  a 
fascinating  stoiy.  (The 
1  report  was  scheduled  to 
be  available  on  lAPA’s 
I  Website:  http://www 
.sipiapa.org) 

“This  was  a  police  vendetta,”  Carrasco, 
in  his  hospital  bed,  told  Elias.  It’s  certainly 
true  that  Carrasco  and  the  entire  family 
have  had  plenty  of  police  attention.  In  an 
odd  portent  of  Maria’s  assassination,  a 
bomb  of  unknown  origin  exploded  last 
January,  without  causing  harm,  on  the 
patio  of  Jorge’s  sister,  Eliana,  who  accuses 
Carrasco  of  financial  improprieties  with  El 
Diario.  Carrasco’s  son,  who  is  now  running 
the  paper,  also  was  recently  involved  in  a 
murky  incident  in  which  he  ran  over  two 
men,  one  of  whom  later  died. 

Prosecutors  say  Jorge  Carrasco,  55, 
killed  out  of  passion.  His  chauffeur  claims 
the  publisher  suspected  his  wife  of  27 
years  was  unfaithful,  Elias  reports,  and 
first  asked  Condori  to  scare  her  —  before 
changing  the  order  to  murder. 

“I  have  no  fear  because  I  haven’t  done 
anything,”  Carrasco  told  Elias.  “I  loved  my 
wife  and  protected  her.”  II 


WHEN  A  BOMB  BLAST  KILLED 

Teresa  Guzman  de  Carrasco 
April  10  as  she  rode  home  from 
El  Diario' s  offices  in  La  Paz,  her  shaken 
husband,  Jorge  Carrasco 
Jahnsen,  general  director 
and  majority  stockholder 
of  Bolivia’s  oldest  and 
most  prestigious  daily, 
declared  the  “bomb  had 
my  name  on  it.” 

In  a  departure  from  her 
routine,  Teresa,  who  edit¬ 
ed  the  women’s  section 
while  also  serving  as 
executive  director,  had 
stayed  late  at  the  paper 
and  was  driven  home  in 
Jorge’s  vehicle.  Jorge 
stayed  even  later 
because,  he  explained, 
he  was  dissatisfied  with 
the  front-page  layout. 

Jorge  said  he  suspected 
drug  dealers  angry  at  El 
Diario’s  coverage  had 
planned  to  murder  him  when  they  set  off 
the  dynamite  that  killed  Teresa  instantly 
and  wounded  her  chauffeur. 

The  Miami-based  Inter  American  Press 
Association  (lAPA)  demanded  an  immedi¬ 
ate  investigation.  “This  is  one  of  the  saddest 
days  for  the  hemisphere’s  press  because  we 
have  lost  a  great  woman  and  an  excellent 
journalist,”  lAPA  President  Robert  Cox, 
assistant  editor  of  TTie  Post  and  Courier  in 
Qiarleston,  S.C.,  said  a  day  after  the  killing. 

But  in  a  stunning  development,  Bolivian 
police  on  May  12  arrested  Jorge  Carrasco 
himself  for  the  murder.  Five  people  — 
including  Carrasco’s  longtime  chauffeur 
and  confidant,  Javier  Valerio  Chavez 
Condori  —  have  confessed  to  roles  in  the 
assassination.  Condori  said  the  publisher 
paid  him  $13,000  to  arrange  the  murder. 

Bolivians  have  been  riveted  by  the 
developments,  which  have  all  the  elements 
of  a  Latin  American  teknovela:  charges  of 
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U.S.  with  40  million  perspectives.  They 
have  different  opinions,  and  they  all 
have  validity.” 

HL,  which  is  marketed  by  Los  Angeles 
Times  Syndicate  International,  offers 
three  columns  a  week  by  a  rotating  roster 
of  approximately  40  writers  a  year. 
Included  are  Op-Ed,  analysis,  and 
cultural  pieces. 

About  half  the  clients  running  these 
pieces  are  English-language,  and  about 
half  are  Spanish-language.  Together, 
more  than  90%  of  these  clients  are  based 
in  the  United  States. 

HL  (http://www.hispaniclink.org)  also 
offers  a  publication  focusing  on  Hispanic 
issues  and  trends.  The  Hispanic  Link 
Weekly  Report  recently  noted  that  13%  of 
the  United  States  population  is  Latino, 
but  Latino  journalists  make  up  less  than 
4%  of  all  newsroom  employees  at 
English-language  dailies.  Among  the 
report’s  1,500  or  so  subscribers  are 
journalists  and  government  officials. 

Ericksen,  HL’s  editor  and  publisher, 
co-founded  the  Washington-based  news 
service  22  years  ago  with  his  wife, 
Sebastiana  Mendoza  (who  died  in  1996), 

■  1  and  son  Hector  Ericksen- 
j  Mendoza,  executive  direc- 
j  tor  of  the  Hispanic  Link 
i  Journalism  Foundation.  11 


It  distributes  today’s  writers  and  encourages  tomorrow’s 


BY  DAVE  ASTOR 

Hispanic  Link  News  Service  has  been  around 
since  1980,  so  many  of  its  former  interns  are  work¬ 
ing  at  newspapers.  But  HL  is  still  trying  to  make 
the  demographics  of  journalism  more  closely 
resemble  the  demographics  of  the  country. 

Toward  that  end,  HL’s  foundation  is  bringing  100  high-school 
and  junior-high  students  to  a  June  14  program  being  held  in  con¬ 
junction  with  the  National  Association  of  Hispanic  Journalists’ 
(NAHJ)  20th  annual  convention  in  San  Diego.  One  speaker 

welcoming  the  students  will  be  Lalo  competition  ■  IB 

Alcaraz,  whose  editorial  cartoons  are  ffom  syndicates 

distributed  by  Universal  Press  Syndicate.  offering  His- 
The  day  will  include  one-on-one  panic  features  ZZZ 

lunches  with  news  professionals,  a  session  (E^P,  April  29, 
on  internships  and  scholarships,  and  p.  36).  Ericksen 

media-career  workshops.  HL  and  NAHJ  also  said  many 
co-founder  Charlie  Ericksen  said  the  papers  want 

students  will  be  exposed  to  the  possibility  columnists  with 

of  careers  on  both  the  editorial  and  a  “particular 

noneditorial  sides  of  newspapers.  perspective,” 

About  40  to  50  papers  subscribe  to  whereas  HL  i 

HL’s  news  service  —  down  from  more  offers  Hispanic  - 

than  100  several  years  ago.  One  reason  voices  from 
for  the  decrease  is  that  HL,  once  virtually  across  the  ideological  spectrum, 

the  only  source  for  nationally  distributed  “We  go  for  balance,”  said  Ericksen. 

Hispanic  content,  now  has  plenty  of  “There  are  40  million  Hispanics  in  the 


Charlie 
Ericksen  with 
two  other 
Hispanic  Link 
executives: 
his  sons 
Hector  and 
Carlos.  The 
news  service 
will  have  a 
presence  at 
this  month’s 
NAHJ  confab. 


et  cetera 


Press  Syndicate  (comic  panel),  and  Mike 
Luckovich  of  The  Atlanta  Journal-Constitution 
and  Creators  Syndicate  (editorial  cartoons). 
Also,  Jerry  Robinson  received  the  Milton  Caniff 
Lifetime  Achievement  Award  for  a  career 
that  includes  being  a  cartoonist,  founding 
the  Cartoonists  &  Writers  Syndicate,  and 
authoring  numerous  books.  And  “The  Family 
Circus”  creator  Bil  Keane  of  King  was  awarded 
the  Silver  T-Square  honor  for  service  to  the 
NCS. ...  20th  Century  Fox  acquired  the  rights 


to  develop  a  movie  based  on  “Garfield”  by 
Jim  Davis  of  Universal.  If  made,  the  live-action 
film  would  feature  a  computer-generated 
(jarfield. ...  Mona  Charen  of  Creators  received 
thousands  of  letters  and  e-mail  messages  after 
writing  a  column  about  her  son  Jonathan 
getting  hit  by  a  car.  The  1 1-year-old  was  in  a 
coma,  but  is  now  recovering. ...  AccuWeather 
invested  $1  million  in  new  systems  develop¬ 
ment  and  new  design  elements  for  the  weather 
pages  it  provides  834  newspapers. 


Jerry  Scott,  co-creator  of  “Zits”  and  “Baby 
Blues”  for  King  Features  Syndicate,  won 
the  Reuben  Award  for  Cartoonist  of  ttie 
Year  May  25  at  the  National  Cartoonists  Society 
meeting  in  Cancun,  Mexico.  The  NCS  also 
presented  prizes  in  13  other  cathodes. 

Winners  included  “Pickles”  creator  Brian  Crane 
of  the  Washington  Post  Writers  Group  (comk 
strip),  “Bizarro”  creator  Dan  Piraro  of  Universal 
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Business  daily  works  with  new  firm  for  media-neutral  publishing 

BY  JIM  ROSENBERG 

Almost  18  months  after  development  of  its 
next-generation,  media-neutral  publishing  environ¬ 
ment  was  abandoned  by  one  of  the  best-known 
names  in  newspaper  systems,  the  Financial  Times 
has  contracted  with  a  firm  that  established  itself  in 
developing  a  “knowledge-management”  for  online  operations. 

In  selecting  EidosMedia’s  XML-based  Methode  (with  its  own 
pagination  and  integrated  QuarkXPress  and  Adobe  InDesign)  to 
support  more  than  500  journalists  worldwide  supplying  content  for 
multiple  print  and  online  editions,  the  FT  is  engaging  one  of  the  few 
new  competitors  for  news  systems  —  those  that  started  up  after  the 

typesetting  era  or  are  launching  entirely  j - \ 

new  systems  conceived  for  multimedia 
publishing.  Most,  if  not  all,  are  European 
—  new  companies,  new  to  newspapers, 
or  just  new  to  North  America. 

After  Atex  aborted  its  Omnex  project 
at  the  end  of 2000,  development  partner 
FT  spent  “six  to  eight  months  re-evaluat- 
ing  the  entire  market,”  said  Development 
Editor  Chris  Purcell.  Negotiations  began 
with  EidosMedia  last  winter  when  its 
proposal  came  out  on  top.  Contract  value 
was  not  disclosed.  “We  have  known  about 
them  for  quite  a  long  time,”  said  Purcell, 
adding  that  although  EidosMedia  then  had 
no  suitable  system,  it  had  contacted  the  FT 
just  when  the  paper  committed  to  Atex. 

With  Meth^e,  the  XSmile  XML 
(extensible  markup  language)  editor,  and 
Web-publishing  component  completed, 
and  the  first  release  of  pagination  software 
due  this  month,  Purcell  said  the  system  is 
“largely  very  stable  and  very  usable.” 

A  two-month  design  phase  for  Methode 
at  the  FT  is  begiiming,  after  which  a  project 
timetable  can  be  drawn  up.  When  eventual¬ 
ly  put  into  production,  Methode  will  tem¬ 
porarily  run  parallel  with  existing  systems, 


before  System  Integrators  Inc.  text-editing 
and  Talbot  page-makeup  are  retired.  Op¬ 
tions  to  preserve  other  installed  systems  are 
under  discussion,  as  is  a  possible  role  for  a 
third-party  integrator,  according  to  Purcell. 

Newspapers  weren’t  the  young  com¬ 
pany’s  first  market,  although  electronic- 
media  customers  in  Italy  own  Corriere  della 
Sera  and  II  Sole  -  24  Ore.  But  print  always 
was  in  the  plan.  And  the  FT  may  not  have 
the  only  M^ode  newsroom.  (EidosMedia 
employs  editorial-system  developers 
formerly  at  Unisys  Italia.  Both  firms  are  in 


Milan.)  Grupo  Correo  —  a  print,  broadcast, 
Internet,  and  movie  company  in  Spain  and 
Argentina  —  is  considering  expanding  use 
of  M^ode  from  the  Web  into  print. 

EidosMedia  introduced  the  print  portion 
of  its  system  last  fall,  following  agreement 
with  Italy’s  HiT  (developer  of  Agfa  Intelli- 
Flow),  when  it  said  the  partnership  would 
create  an  “information  platform  allowing 
real-time  man^ement  of  every  aspect  of 
the  print  process,”  including  editorial  and 
advertising  content,  local  versioning, 
distribution,  and  multisite  printing. 

EidosMedia  said  it  will  extend  M^ode 
by  integrating  the  HiT  ad-management 
and  acquisition  system  and  its  new  Fluide 
production  planning  and  tracking  software. 

According  to  EidosMedia,  the  software 
products  together  will  allow  on-the-fly  vari¬ 
ation  of  content  and  layout  —  “cooperative 
pagination”  for  producing  different  editions 
with  different  numbers  of  pages,  different 
color  positions,  and  localized  news  and  ads. 

The  ft’s  print  editions  and  Web  site  will 
contain  material  created  using  XML  tags 
from  the  outset,  eliminating  downstream 
conversion  and  permitting  automatic 
customization  without  serial  repurposing. 
According  to  EidosMedia,  M^ode  eases 
collaboration  among  editorial  staffers 
worldwide  and  does  not  dictate  customer 
work  flow.  FT  bureaus  will  access  the  soft¬ 
ware  installed  in  London  via  the  Web.  “The 
system  allows  them  access  to  all  Methode 
fimctions,  though  how  we  will  use  that  ... 
has  yet  to  be  decided,”  said  Foreign  Editor 
William  Dawkins.  “Our  current 
practice  is  to  do  a  small  amount  of 
subediting  and  page  makeup 
remotely  in  New  York.  It  will  be  easier 
to  do  this  via  M^ode,”  he  said. 

With  Methode  designed  to  give 
staffers  instant  access  to  text,  graphics, 
and  multimedia  assets  from  various 
repositories,  EidosMedia’s  latest  part¬ 
nership  allows  it  to  build  in  automatic 
indexing,  cross-referencing,  and 
retrieval  using  Autonomy  Corp.  technology. 

Announcing  the  deal,  EidosMedia 
System  Architecture  Director  Stefano  Delli 
Ponti  said  the  Autonomy  technology’s  “in¬ 
dexing  performance  and  XML  functionali¬ 
ty”  is  expected  to  “update  very  high  volumes 
of  documents  each  minute  while ...  contin¬ 
uing  to  respond  to  user  queries  promptly.” 

To  extract  concepts  and  imderstand 
them  in  context.  Autonomy  categorizes 
and  cross-references  information,  while 
M^ode  uses  XML  for  content  and  for 
tagging  editorial  objects.  11 
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I  Getting  It  Right 


‘The  New  York  Times’  and  ‘The  Washington  Post’  getting  it  wrong 


For  more  than  five  years,  i  have  been  writing  on 
—  and  interviewing  witnesses  to  —  chattel  slavery  in 
Sudan.  Militias  from  the  National  Islamic  Front  gov¬ 
ernment  in  the  north  raid  villages  of  black  animists  and 
Christians  in  the  south,  abducting  the  women  and  chil- 
j  dren  and  often  killing  the  men.  The  women  and  girls  become  house 
j  slaves  and  concubines;  the  boys  are  forced  into  Muslim  schools. 

!  It  took  a  long  time  for  the  American  press  to  take  notice,  but  even- 
jl  tually  the  grim  news  spread  due  to  the  persistent  efforts  of  the 
1 1  Boston-based  American  Anti-Slavery  Group,  members  of  Congress, 


j  and  schoolchildren  around  the  nation  — 

I  starting  in  Denver  —  who  raised  money 
I  to  buy  back  slaves. 

j  I  have  interviewed  redeemed  slaves  living 
here;  have  reports  from  black  Sudanese 
bishops;  and  have  checked  with  American 
journalists  who  witnessed  slave  redemp¬ 
tions,  as  well  as  with  Sen.  Sam 
Brownback,  R-Kan.,  and  Rep. 

Frank  R.  Wolf,  R-Va.,  who  also 
have  been  in  Sudan. 

In  his  April  23  column  in  The 
New  York  Times,  Nicholas  D. 

Kristof  wrote,  “Unfortunately, 
there  is  evidence  that  many  of 
i  these  redemptions  are  the  result 
I  of  trickery,  with  false  slave 
traders  selling  make-believe 
slaves  many  times  over.”  That’s 
all  Kristof  wrote  on  this  point.  He  presented 
no  evidence.  If  I  were  still  teaching  journal¬ 
ism  classes,  I  would  use  this  as  the  denota¬ 
tive  definition  of  irresponsible  reporting. 

As  of  this  writing,  the  Times  has  declined 
to  print  letters  specifically  challenging 
Kristof  s  unsubstantiated  charge. 

A  much  more  egregious  illustration  of 
reckless  journalism  was  a  Page  One  story 
in  the  Feb.  26  issue  of  The  Washingfon  Post 
by  Karl  Vick,  a  correspondent  in  Nairobi, 
Kenya.  The  headline:  “Ripping  Off  Slave 


‘Redeemers.’”  In  the  story,  Vick  charged 
that  “buying  the  freedom  of  Sudanese 
slaves”  abounds  in  corruption,  and  “in  some 
cases ...  the  slaves  were ...  people  gathered 
locally  and  instructed  to  pretend  they  were 
returning  from  bondage.”  Redeemers  and 
observers  who  do  not  understand  the  local 
language  were  tricked, 
according  to  Vick. 

John  Eibner  of  Christian 
Solidarity  International  (CSI) 

—  the  organizer  of  the  redemp¬ 
tions,  whose  reports  over  the 
years  I  have  checked  and  never 
found  inaccurate  —  said  that 
Vick  himself  did  not  witness 
any  slave  redemptions,  did  not 
interview  any  liberated  slaves, 
and,  “after  many  months  of 
research,  failed  to  find,  identify,  and  pro¬ 
duce  a  single  false  slave  out  of  the  60,000- 
plus  slaves  redeemed  by  [CSI].”  Eibner  also 
said  —  regarding  allegations  that  complicit 
translators  did  not  tell  “fake”  slaves  the 
specifics  of  what  Western  observers  were 
actually  asking  —  Dateline  NBC  and  CBS 
News,  when  each  reported  from  Sudan,  had 
their  translations  checked  for  accuracy. 

And  Dinka-  and  Arabic-speaking  Bona 
Malwal  of  Oxford  University,  a  witness  to 
slave  redemptions,  has  said  he  did  not 


observe  any  deceptive  translations.  Also,  I 
have  a  large  folder  of  transcribed  interviews 
with  freed  slaves  that  have  been  checked 
independently. 

One  columnist,  the  Pittsburgh 
Post-Gazette’s  Tony  Norman,  took  The 
Washington  Post  story  at  face  value  and 
wrote  a  March  1  column,  headlined 
“Turning  a  Profit  on  the  Price  of  Freedom,” 
that  came  to  the  conclusion,  “The  Sudanese 
slave  scam  is  an  example  of  how  cynicism 
distorts  even  missions  of  mercy.”  But,  in 
an  April  16  column,  “Student’s  Journey  to 
Sudan  Sheds  Light  on  Slavery,”  Norman  — 
having  interviewed  an  eyewitness  to 
redemptions  who  had  read  Vick’s  accusa¬ 
tions  before  going  to  Sudan  and  now  rejects 
them  —  acknowledged:  This  “hatchet  job ... 
has  been  particulEU’ly  galling  to  me 
because  I  wrote  a  column  critical  of  CSI’s 
slave-redemption  efforts  in  Sudan  based  on 
the  Post's  Feb.  26  story.  If  ever  there  was  a 
column  I  wish  I  could  retract,  it’s  that  one.” 

Joe  Madison,  a  former  official  of  the 
National  Association  for  the  Advancement 
of  Colored  People,  a  syndicated  radio  talk- 
show  host,  and  the  national  director  of  the 
Sudan  Campaign,  said:  “I  personally 
witnessed  CSI  redeeming  slaves,  and 
conducted  interviews  with ...  people  who 
have  been  enslaved.  It  is  veiy  difficult  to 
fake  open  wounds,  mangled  limbs,  and 
starvation.  How  can  anyone  stage  some¬ 
thing  this  atrocious?”  And,  Madison  added, 
“I  find  it  curious  that,  after  interviewing  me 
for  more  than  four  hours,  the  reporter 
[Vick]  chose  to  exclude  any  of  the  facts” 
Madison  shared  with  him  for  his  stoiy. 

Another  eyevwtness,  the  Rev.  Gerald  E. 
Bell  of  the  Black  Ministerial  Alliance  in 
Boston,  said:  “It  is  absolutely  deplorable 
that  any  newspaper  would  allow  this  type  of 
reporting  at  the  expense  of  such  suffering. 
Anyone  can  travel  to  southern  Sudan  to 
learn  the  real  facts.”  But  the  Post’s  Vick, 

Bell  noted,  “simply  chose  not  to  do  so.” 

CSI’s  Eibner  and  the  American  Anti- 
Slavery  Group  have  tried,  so  far  unavail- 
ingly,  to  get  space  in  the  Post  to  counter 
its  story.  On  May  15,  however,  CBS’  60 
Minutes  II  at  least  presented  both  sides  in  a 
I  Dan  Rather  report,  albeit  incomplete  and 
slanted  toward  “fake”  slave  redemptions. 

All  of  us  in  this  business  ought  to  keep 
in  mind  the  question  of  who  watches  us 
watchers.  11 
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1:he  EOS  sys1:em  In  the  flash  of  an  eye,  the  EOS  system  strikes.  At  3  fps,  the  new  030 
is  the  smallest,  lightest  digital  SLR  in  the  world.  At  4  fps,  the  ELAN7E  is  an  extension  of  your  reflexes,  with  eye-controlled 
autofocus,  along  with  the  ultra-responsive  EOS-3,  at  a  lightning  7fps.  The  EOS-1  v  is  the  most  advanced  SLR  on  earth  at 
10  fps.  And  with  Image  Stabilizer  technology,  EF  lenses  are  part  of  the  most  complete  and  innovative  AF  lens  system  ever 
made.  Images  can  capture  the  soul.  Will  yours? 
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